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“Tiremaster” 
Safety with Savings 
Jolly Tars 
Luck for Leon 


>see 
By 


Chris Sinsabaugh 


URRENT GOODYEAR adver- 

tising tags Paul Litchfield “The 
Tiremaster,” title he seems to 
have earned be- 
cause more than 
250,000,000 Good- 
year tires have 
been built under 
his direct super- 
vision. Coinci- 
dental with this 
advertising there 
comes to my 
desk Hugh 
Allen’s book, 
“The House of 
Goodyear,’ 
which, as you 
may suspect, is a history of the 
company since its incorporation 
in 1898. At the same time it 
might well be called the history 
of the rubber industry, for it 
records all the milestones of 
progress in the manufacture of 
the shoes that make the automo- 
bile possible. It’s a gift to pos- 
terity. 


Paul Litchfield 


* ok * 


WHILE THE Seiberlings are 
given unstinted praise for mak- 
ing the Goodyear company a 
leader in its field, all through the 
book you find the winged foot of 
this Litchfield, seventh president 
of the company, for Litchfield it 
was who always has controlled 
manufacturing and _ production 
activities, whose foresight as to 
the needs of tomorrow always 
was uncannily right. A man who 
unquestionably over the years has 
been the real driving power that 
has made Goodyear what it is 
today. As evidence of this, we 
find Litchfield credited with the 
development of the multiple cord 
tire and introducing the pneumatic 
truck tire, which he introduced in 
1°14 and which is claimed to be 
euother of Goodyear’s “firsts.” The 
rubber plantations in Sumatra 
and the growing of cotton in 
Arizona, both in 1916, are feath- 
ers in his cap, as is the securing 
of the Zeppelin American rights 
in 1924. 

* co * 

THE MOST modern accom- 
plishment of his is the introduc- 
tion in 1934 of the Life Guard 
inner tube, designed to remove 
the hazard of blowouts. All of us 
are familiar with it—a tube that 
really is two tubes, one of them 
foating free inside the other, 
joined only at the base and with 
a small vent to permit equaliza- 
tion of air pressure between the 
two. In case of a blowout, only 
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Auto Pay N ears 1929 Peak 


April Average $32 
Weekly Compared 
To $35 High in ’29 


DETROIT. — Automobile 
manufacturing plants last 
month paid out the highest 
weekly payrolls since 1929, 
it is reported by the Auto- 


mobile Manufacturers’ Assn. The 
April record figure was $11,600,- 
000 a week, an average of $32 per 
employe. This compares with 
an all-time peak for the auto- 
mobile industry of $35 in the 
spring of 1929. The current aver- 
age for all manufacturing indus- 
try is only $22—about two-thirds 
of the automobile average. 

This new wage peak in the 
automobile industry was the 
product of high hourly earnings 
and steady employment. Recent 


average work hours per week | 


were 10 per cent below those of 
the peak of 1929 and approxi- 
mately unchanged from the 
spring of 1935, 

Since official figures of the 
United States Department of La- 
bor and State Labor Offices show 
the current cost of living in auto- 
mobile cities to be more than 20 
per cent below 1929 average 
levels, the average wages 
automobile workers in April of 
this year had a purchasing power 
greater than ever before. 

April employment reports 
showed continued stability in 
number of men at work which 
has been manifest since the be- 
ginning of 1936 production. 
total of employes was 363,000, ap- 
proximately equal to the average 
for the elapsed 1936 model pro- 
duction period (November, 1935, 
through April, 1936, inclusive). 

This figure, as well as the earn- 
ings reported above, refers ex- 
clusively to the automobile and 
truck assembly, and body manu- 
facturing plants. 


The Top Ten 


Passenger Cars 


First Ten in Registrations 
for Two Months Plus 48 
States in March and 46 
States in April as Reported 
in ADN Today. 

1936 1935 
Pos. Make Pos. 
1—304,897 Chev. 182,226— 2 
2—241,814 Ford 304,912— 1 
8—144,637 Plym. 125,919— 3 
4— 73,315 Dodge 56,639— 4 
5— 60,940 Olds. 44,880— 5 
6— 49,831 Pont. 42,999— 6 
I— 46,226 Buick 19,727— 8 
8— 30,898 Huds.* 23,111— 7 
9— 19,538 Stude. 12,254—10 
10— 17,544 Chrys. 13,722— 9 
*Includes Terraplane. 

Total All Makes 
1,052,027 866,752 


See Total Registrations to Date, 1936, 
1935, pages 20 and 21, this issue. 
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STAR SPEAKER at the Bendix Highway Safety Convention was 


Gov. Paul V. McNutt of Indiana. He is seen here with a company of 


safety officials: left to right, back 


row, Frank B. Willis, Bendix vice- | 
president in charge of sales; Donald F. Stiver, director of public | 


safety, State of Indiana; V. W. Kliesrath, vice-president in charge 
of Bendix engineering; Mrs. Ella Hines, governor’s committee on 
public safety; Governor McNutt, Vincent Bendix, president Bendix 
Aviation Corp.; Miss Margaret Keller, governor’s committee on public 
safety and Herbert L. Sharlock, director of public relations, Bendix 


Av iation Corp. — 


‘Bendix ‘Highway Safety 


Meet Closes 


SOUTH BEND. Closing a 
four-day highway safety session 
here Thursday, 350 distributors 
of Bendix products in the United 
States and Canada met at the 
country club where special 


eral of their number. 

The conference opened Monday 
in the Bendix auditorium at the 
factory at which time delegates 
were addressed by Paul V. Mc- 
Nutt, governor of Indiana; Vin- 


A. P. Sloan Opens 
New GM California 
Assembly Building 


LOS ANGELES.—Los Angeles 
last week became the ‘Detroit of 
the West’ by earning the title of 
“the second largest automobile 
production center in the world.” 
Last week Alfred P. Sloan jr., 
president of General Motors, of- 
ficially opened the new $2,500,000 
southern California assembly 
plant which only started the first 
pouring of concrete 120 days ago. 
To mark the formal dedication 
500 business leaders attended a 
luncheon at the new factory 
where Sloan, W. S. Knudsen, 
executive vice president of Gen- 
eral Motors and R. H. Grant, 
vice president in charge of sales 
made short addresses. 

Highlights from each speech 


(Continued on Page 10, Col. 1) 








awards were conferred on sev-| 


at South Bend 


cent Bendix, president of the 
Bendix Products Corp.; Herbert 
L. Sharlock, director of public 
relations of Bendix; Col. Fred L. 
Dennis, director of safety for 
| Bendix Corp., and others. 
Bendix told the convention of 
| the contributions of the corpora- 
tion to highway safety and 
urged distributors of Bendix 
products to champion the cause 
of safety in their own commun- 
ities. He said: 

“It is with considerable pride 
that I point to the fact that ours 

(Continued on Page 11, Col. 1) 


The Top Ten 


Commercial Cars 





First Ten in Registrations 
for Two Months Plus 48 
States in March and 4 
States in April as Reported 
in ADN Today. 

1936 

Pos. 
1—68,950 
2—58,043 
3—25,584 
4—20,454 
5— 4,926 
6— 2,254 
I— 1,513 


— 1935 
Make Pos. 
Chev. 47,950— 2 
Ford 59,194— 1 
Dodge 17,327— 3 
IntlL 14,007— 4 
GMC 2,977— 5 
Dia-T 2,028— 6 
White 940— 8 





Reo 1,413— 7 

9— 842 Plym. 32—10 

10— 812 Fed. 533— 9 
Total All Makes 


189,268 149,527 
See Total Registrations to date, 1936- 
1935, page 17, column 4, this issue. 


8— 1,132 














‘| craft engines. 


Fi igure Would Set 
All-Time Highand 
Exceed 1929 Total 


April and May Sales Break 
Records; Outlook For 
June Excellent 


By BILL CALLAHAN 


DETROIT. — With record 
breaking truck and commer- 
cial registrations indicated 
for April and May and the 


outlook for June equally 
promising, the earlier projections 
made by ADN that 600,000 trucks 
would be sold this year seem 
assured of fulfillment. If this 
proves true 1936 will set a new 
all-time high mark in the history 
of the truck industry, running 
well above the previous record 
of 527,057 units registered during 
1929. 

Several basic factors which can 
be listed definitely remove the 
stigma of guess work from the 
ADN 1936 projection. They are: 

Payment of the Soldiers’ Bo- 

nus which will aid many ex- 
service men now engaged on 
small enterprises requiring trucks 
to improve their equipment. 

Farm income, including pay- 

ments of soldiers’ bonuses, 
will reach a total of $8,000,000,000 
in 1936. 

Business done by private fi- 

nancial institutions during the 
week ended May 23, under the 
FHA modernization credit plan 
averaged over $2,000,000 a day. 
This plus other capital being 
thrown into the building trades 
means a sharp upturn in building 


(Continued on Page 3, Col. 1) 


Aircraft Play 
Big Partin SAE 


Summer Meet 


NEW YORK. — Aircraft manu- 
facture and operation will play an 
important part in the summer 
meeting program of the Society 
of Automotive Engineers, May 31 
to June 5, at White Sulphur 
Springs, W. Va., according to 
John A. C. Warner, secretary and 
general manager of the society. 

Leaders of this lusty branch of 
the automotive industry will dis- 
cuss their problems and reach in- 
to the realms of aeronautical re- 
search with 10 papers. 

Although only 10 years old this 
spring, the air mail transport in- 
dustry has shown its greatest 
growth, paradoxically, during the 
past five depression years, accord- 
ing to W. A. Patterson, president, 
United Air Lines, who will trace 
the growth of this newest form 
of transportation and will pre- 
dict amazing developments in 
giant transport planes. 

H. Wood, Rolls-Royce experi- 
mental engineer, has _ brought 
from England reports of im- 
portant efficiency increases in air- 
The company, a 


(Continued on Page 3, Col. 5) 
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Prickets Are Jubilant Over ICC Pick-Up Ruling 


ATA and MTB Led Efforts 
To Upset Railroad Plan 


WASHINGTON, D. C. Con- | 
vinced that their business has 


been saved from ruinous compe- | 
tition of railroads, thousands of | 


truck operators throughout the 
east today are jubilant over the 
surprise order of the Interstate 
Commerce Commission to suspend 
and investigate railroad tariffs 
providing for free pick-up and de- 
livery. 

Action of the Commission in 
suspending the schedules, which 
were to go into effect last Mon- 
day, was the second victory for 
the trucking interests in eastern 
territory. Both times, the commis- 
sion restrained the railroads just 
before the services were about to 
be put in effect. 

Six Upheld Truckers 

The efforts to upset the rail- 
road’s plans were led by Amer- 
ican Trucking Assns., and the 
Merchant Truckmen’s Bureau of 
New York. 

The commission voted to sus- 
pend the rail tariffs by a 6 to 5 
vote. The six who upheld the 
trucking interests were Commis- 
sioners Eastman, Lee, Caskie, 
Meyer, Splawn and Tate. 

The issue involved is the ap- 
plicability of the Federal Motor 
Carrier Act. The truckmen hold 
that if the railroads desire to en- 
ter the trucking field, they must 
meet all the requirements of this 
law as to reasonableness of rates, 
certificates of public convenience 
and necessity, joint tariffs, etc. 
They also contend that a separate 
and adequate charge must be 
made for the store-door service. 


List Seven Contentions 
The contentions of the motor 
carriers are: 
1 Transportation “wholly by 
railroad” is subject to Part 1 
of the Interstate Commerce Act 
and begins and ends on rail. 
2 Any transportation by motor 
vehicle is a separate business 
which is not subject to Part 5 
but is entirely and exclusively 
under the jurisdiction of the Mo- 
tor Carrier Act (Part IZ). 
3 That there can be no motor 
carrier service by railroads or 


Trucks Haul Half 
Of Livestock To 
Big Stockyards 


LINCOLN, Neb.—Figures com- 
piled by the state railway com- 
mission show that since 1933, 
trucks have done more than half 
the hauling to the Omaha stock- 
yards, second largest in volume 
of receipts of livestock in the 
country. More than 93 per cent 
of all hogs shipped to Omaha last 
year went by truck. 

For all livestock, the truck 
share last year was 50.96 per cent, 
compared with 57.84 per cent in 
1934. Comparative figures: 

ALL LIVESTOCK 
Railroads Trucks 
1911 .... 6,474,168 76,169 
a a a 6,837,204 661,616 
1930 .... 5,973,757 2,419,165 
1934 .... 2,978,319 4,085,220 
1935 .... 2,074,322 2,155,806 

CATTLE 
1,163,398 10,914 
1,527,535 65,064 

374,014 


1,110,487 
935,018 1,036,144 
674,398 


205 
CALVES 
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92,844 
93,834 
75,863 
166,872 
56,068 


2082 .... 2,88 
1925 

1930 .... 

ah «see 

ee 


2 ‘485, 148 
1,061,945 


1911 .... 2,945,975 
SEED coce &, . 
1930 .... 2,985,732 
ee sees 
1935 .... 


Rene 


HORSES AND MULES 
30,146 1,625 
13,944 1,388 
11,860 3,190 
26,647 11,646 
22,144 12,678 


101i .... 
er 
1930 .... 
eee 
1955 .... 


‘railroad agents unless the rails 
hold certificates of convenience 
|and necessity under the Motor 
Carrier Act. 
4, That any certificated common 

carrier by motor vehicle which 
performs such service in connec- 
tion with a railroad can do so 
only under a joint tariff or con- 
currence. 

That motor carrier services 

must be based on separate 
and adequate charges. 

That the legal issues have 

nothing to do with whether 
the shipping public should have 
the benefits of collection and de- 
livery service or any other service 
by motor vehicle, but rather 
whether the railroads are to 
comply with the law when they 
offer such services, 
q That the regulated trucking 

industry should not be com- 
pelled to compete with unregu- 
lated trucking operations by rail- 
roads. 





Truckers Amend 
Rules at Meeting 


WASHINGTON.—Wider repre- 
sentation on the directorate of the 
American Trucking Assns. was 
provided for private carriers, 
household goods movers, dump 
truck operators and other special- 
ized groups in amendments to the 
by-laws adopted at the semi-an- 
nual meeting of the directors held 
here this week. 

The change in the number of 
state directors was recommended 
by a sub-committee appointed fol- 
lowing discussion on the amend- 
ments submitted to the board. 


Hereafter each state will have 
seven representatives on 
board, instead of four, and they 
will be selected by the organized 
industry in the states to provide 
for: one fixed terminal or regular 
route common carrier; one con- 
tract carrier; one local cartage 
operator; one private carrier, 
“and three who shall be selected 





at the will of the members of the 
industry and who may include a 
truck manufacturer’s representa- 
tive or representatives of other 
allied lines of business. 

The resolution calling for this 
change in the by-laws was 





adopted unanimously by the di- 
rectors who met in Washington 
to consider this and other pro- 
posals regarding the affairs of 











the | 








ALFRED P. SLOAN JR., General Motors’ president, addressing 


the United States Chamber of Commerce at its annual meeting. 


At 


the speaker’s right is R. L. McCourt, president of the Chamber of 


Commerce. 
and Walter Braunschweiger, 


Commerce. 


At his left are Eric Johnston, toastmaster at the dinner, 
past president of the Chamber of 


Truckers Meet Day and Night 
In Effort to Solve Problems 


CHICAGO.—Headed by Ted V. 


Rodgers, president of the Ameri- 
can Trucking Assns., Inc., promi- 
nent operators of trucks have 
been holding day and night ses- 
sions here this week in an effort 
to solve the problems of rates and 
tariffs that are proving both 
knotty and vexing to the indus- 
try. 

Special significance is attached 
to the deliberations because of re- 
cent developments whereby truck- 
ers and railroads are joining up 
and in a number of cases utiliz- 
ing flat cars instead of highways 
for moving truckloads of mer- 


| chandise to local cities. 


The trucking operators and rail- 
road officials are also seeking 
guidance regarding numerous de- 
tails in the event that the present 
transportation co-ordination set- 
up headed by Joseph B. Eastman 
expires in June. In some re- 
spects, this will make no differ- 
ence, since rates, tariffs, mergers 
and so on require the approval 
of the interstate commerce com- 
mission. 

In the main, the sentiment 
among those assembled in Chi- 
cago is that harmony will result 
in the solution of the situation. 
The group in session is known as 
the “Committee of 23.” 

Upon orders from Rodgers, the 
meeting of the national rates and 
tariffs committee has been trans- 
ferred to Chicago from Cincin- 
nati, where it had been scheduled. 

Prominent among those lead- 
ing the sessions here are Anthony 
Sicilia, who compiled the Keeshin 





D. E. RALSTON, general sales manager of Olds mobile puts the official O.K. on the first Oldsmobile 





Edward 
Buhner of the Silver Fleet System 
and chairman of the committee, 
and Harry F.. Chaddick, chairman 
of the Illinois-Minnesota Motor 
Carriers Conference. 

In the effort to eliminate “un- 
desirable rates and tariffs which 
are playing havoc with shippers, 
truckmen and the interstate com- 
merce commission,” bureaus will 
be reduced from five to two mem- 
bers, and efforts will be made to 
institute a uniform rate level with 
certain exceptions. 


classification figures, 


Nebraska Farmers Form 


Co-operative Truck Group 


LINCOLN, Neb.—A statewide 
organization of farmers co-opera- 
tive trucking associations is being 
effected under the name of 
Farmers Union Co-Operative 
Truck Assn. of Nebraska, follow- 
ing a meeting of 50 managers and 
directors of these associations at 
Columbus, Neb. An executive com- 
mittee of five has been chosen to 
prepare articles of agreement. 
When this is completed, another 
meeting will be held in Columbus. 


U.S. Buys Fords 
States Army has 
an order for 112 ambulances 


Detroit.—United 
placed 
with Northwest Motor Co., Chevy 
Chase, Md., Ford dealer. These 
units comprise the 13l-inch Ford 
V-8 truck chassis, with panel body 
constructed according to U. S. Army 
specifications ready for ambulance 
use. 


to come off the line in the new General Motors Los Angeles plant. To Ralston’s left, Ray Jones, Pacific 
coast regional manager and Ed Schank, Los Angele s zone manager look on. 





Ray Long Joins 
Diveo-Twin Co. 


As An Officer 


DETROIT.—Ray A. Long, for 
12 years with Continental Motors 
specializing in sales to the U. S. 
government in aircraft, has joined 
the Divco-Twin Truck Co. as as- 
sistant to the president, John 
Nicol. 

Entire stock of the Continental- 
Diveo Co., which was owned by 
the Continental Motors Corp., and 
the assets of the delivery unit di- 
vision of the Twin Coach Co., 
were recently purchased by Rey- 
nolds & Co. and Laurence M. 
Marks & Co., New York bankers, 
and F. R. Fageol, of Kent, O. 


The consolidation of the two 
truck companies is now known 
as the Divco-Twin Truck Co. 
The Canadian branch is known as 
the Divco-Twin Truck Co. of Can- 
ada, Ltd. 

Officers of Divco-Twin include 
F. R. Fageol, chairman of the 
board; John Nicol, president and 
general manager; J. J. Daniels, 
treasurer; J. H. Spencer, secre- 
tary; Ray A Long, assistant to the 
president; C. C. Spencer, assistant 
to the president, and Nathan 
Fine, assistant secretary. 

The company manufactures 
house-to-house delivery units, op- 
erated from a standing or sitting 
position. Under the new set-up, 
the company claims, consolidation 
of patents covering the operation 
of any vehicle from a standing 
or sitting position will enable 
them to cover the entire door-to- 
door field. 


ICC Will Will Rule On 
Rail - Truck Law 


OMAHA, Neb. — The interstate 
commerce commission concluded 
its hearing here last Saturday and 
expects to give a decision within 
the next month as to whether the 
railroads may enter the trucking 
field. The hearing was the first 
step in the acquisition by the 
Union Pacific, Burlington and 
Northwestern railroads of the 
Union Transfer Co. of Omaha for 
$150,000. It is not believed any 
serious objections will develop to 
the move. 

The rail companies propose to 
acquire the trucking line by the 
purchase of capital stock in the 
transfer company. The company 
now operates over a vast area 
bounded on the west by the 
Nebraska cities of North Platte, 
O’Neill and Beatrice, on the north 
by the Twin Cities, on the east by 
Chicago and Peoria and on the 
south by Kansas City. Behind the 
ICC decision lies the whole prob- 
lem of whether the railroads or 
the huge trucking companies will 
dominate highway transportation, 
it is believed. It is assumed that 
the Union Transfer will form only 
the nucleus for a railroad-owned 
trucking system. 

The railroads propose to use the 
trucks as an auxiliary service, 
mainly, though they say the truck 
lines will compete with their own 
rail lines where requirements of 
efficiency seem to warrant. They 
propose to establish joint rates 
with the truck lines, the rates to 
be based upon the all-rail tariffs. 


Farmers Use Trucks 


NEW YORK.—Farm produce con- 
sumed by residents of New York 
City and other urban centers sup- 
plied by New York farms is trans- 
ported largely in motor trucks. 

An analysis of farm produce ship- 
ments in the 1933-34 season, made 
by the New York State College of 
Agriculture, shows that of total ship- 
ments amounting to 105,319 tons, 
95,664 tons, or 90.8 per cent, were 
moved by motor truck. It was 
found also that nearly 60 per cent 
of the shipments moved in motor 
trucks owned by the farmers them- 
selves. 





(Continued from Page 1) 
with resultant demand for trucks. 

Application of the Federal 

truck control laws which are 
aimed to end chaotic competitive 
conditions in the trucking in- 
dustry may require a_ higher 
standard of equipment and en- 
courage the replacement of much 
rolling stock by our larger truck- 
ing lines. 

Added to these indicators for 
the future is the fact that so far 
this year, commercial car and 
truck registrations are running 
well ahead of the record year 
1929. A comparison between 1936 
and the previous record year and 
the 1935 showing month to month 
is as follows: 

1936 
43,760 
40,301 


1935 
34,759 
34,797 

46,368 41,511 
**63,000 56,299 46,785 
**55,000 52,874 47,968 


- 253, 878 8 


*March i for 1936 are complete 
the exception of Connecticut. 


**Estimated for 1936 

On the basis of these figures the 
truck industry already is fully 30 
days ahead of the previous record 
year and it is expected that better 
than 300,000 units will have been 
registered before the end of the 
first six months. A normal reces- 
sion may be expected during the 
late summer and early fall 
months although in the 1935 sell- 
ing year this condition did not 
obtain. With fall crop money 
coming back into the market a 
sizeable pickup may be antici- 
pated during the closing quarter 
of the year. 

By and large the industry seem 
feeling better at this time than it 
has for many years in the past. 
The used truck situation is termed 
very satisfactory and stocks in 
dealer hands are at normal or low 
levels in relation to demand. 
Plants generally are working at 
top speed and almost all in an up- 
hill direction against a mounting 
bank of back orders. Perhaps, 
when the last tailboard is counted 
in the prediction of 600,000 units 
this year may prove too conser- 
vative. 


1929 
January 29,900 


February 


32,637 


218,078 205,820 


with 


only. 


Leon F. asian 
Takes New Job 
With Edison 


WEST ORANGE, N. J.—Leon 
F. Banigan, for 16 years editor 
of Motor World Wholesale and 
other automo- 
tive publications, 
has been named 
merchandising 
director of the 
Edison-Splitdorf 
Corp., of this 
city, makers of 
Edison Spark 
Plugs. The an- 
nouncement was 
made by A. J. 
Clark, vice-pres- 
ident and gen- L. F. Banigan 
eral manager of the Thomas A. 
Edison, Inc., subsidiary. 

Banigan’s appointment, it was 
said, will enable the company to 
expand its policy of co-operating 
closely with its distributing out- 
lets in a manner that will be sep- 
arate and apart from the normal 
activities of the sales and adver- 
tising departments. Banigan will 
work closely with these depart- 
ments in the formation and co- 
ordination of their plants and he 
also will work directly with whole- 
salers and retailers, assisting them 
with their own selling programs. 

Banigan was the first to make 
an analysis of actual shop orders 
in order to determine the ratio 
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1936 Truck Sales Expected to Reach 600,000 Units 


April and May vy Out put Break 
Records; June Prospect Good 


|of parts installed to orders writ- 


ten. Under his direct supervision 
during the past year more than 
50,000 shop orders and nearly 100,- 
000 dealer invoices were studied 
to determine the sales of automo- 
tive products from actual experi- 
ences and the retailer’s sources of 
supply. During his 16 years in 
the business paper field he editor- 
ially pioneered for the industry 
fundamental wholesaling ideas 
that have influenced many trends 
in jobber management policies. 


Dodge Desiters 
Report Sales Up 


DETROIT.—Sales by dealers in 
the Detroit region of the Dodge 
organization took another up- 
swing for the week ending May 
23, when retail deliveries of Dodge 
and Plymouth passenger cars 
amounted to 1,420 and deliveries 
of Dodge commercial cars and 
trucks to 165, making a total of 
1,585 deliveries as against 1,423 
reported for the preceding week. 

In calling attention to the 
steadiness with which the busi- 
ness of the region’s Dodge deal- 
ers has gained throughout the 
present year, J. W. Hutchins, re- 
gional manager, points out that 
whereas deliveries by Dodge deal- 
ers of the Detroit region between 
Jan. 1 and May 23, 1935, amounted 
to 15,049 units, they totaled 21,814 
for the corresponding period of 
1936—an increase of 45 per cent. 

According to Hutchins, the pres- 
ent rate at which dealers trans- 
mit customers’ orders to the fac- 
tory indicates a promising state 
of affairs likely to boost the re- 
gion’s retail deliveries to still 
higher levels before the summer 
season advances much farther. 


Chrysler Coast Sales 


Gain 128% Above °35 
DETROIT. —All indications 
point to the greatest year that 
the automobile business ever has 
enjoyed on the Pacific Coast and 
in the Pacific Northwest, accord- | 
ing to Joseph W. Frazer, vice- 
president of the Chrysler sales di- 
vision of the Chrysler Corp., who 


| has just returned from an ex- 


tended trip to that section. Frazer 
reports that everywhere he en- 
countered the greatest optimism 
and enthusiasm among automo- 
bile dealers and business men in 
general. 

“We are particularly pleased 
over the fine showing that Chrys- 
ler dealers have made in South- 
ern California,” said Frazer, “Of- 
ficial registration for the first 
quarter of this year are 28 per 
cent ahead of last year’s first 
quarter for the industry as a 
whole, but 128 per cent ahead for 
Chrysler. The acceptance of our 
products always has been good in 
Southern California but this year 
it is unprecedented.” 


Wheeler Moves to Extend 


Federal Co-ordinator Job 


WASHINGTON.—Senator Bur- 
ton K. Wheeler, (D. Mont.) chair- 
man of the Interstate Commerce 
Committee, this week announced 
he would introduce a joint resolu- 
tion to extend the office of Fed- 
eral Co-ordinator of Transporta- 
tion for two years. 

Under the present law, the post 
now held by Joseph B. Eastman 
would expire June 16. In view of 
the fact that such a short time 
remains before expiration, it is 
expected a measure similar to 


in the House. 











ONE OF A FLEET of special White buses for the Great Lakes Exposition at Cleveland this sum- 
mer, They were designed by Count Alexis de Sakhnoffsky especially for the exposition. 








$6,000,000 Exp 


ansion Plan 


Gets Under Way at Pontiac 


PONTIAC.—Installation of ma- 
chinery for a new axle plant, 
which comprises the major item 
in a $6,000,000 expansion program 
now under way at the Pontiac 
Motor Co., here, is announced by 
H. J. Klingler, president and gen- 
eral manager. 

When the new axle plant gets 
into operation it will add 850 
men to payrolls now close to an 
all-time high at Pontiac, Klingler 
stated. The new development is 
expected to get into operation in 
a few months, according to the 
Pontiac executive, at which time 
all axles for Pontiac cars will be 
built here, as well as a part of 
the requirements for another 
General Motors division. 

This newest development in the 
steady expansion program under 
way here will mean that in a few 
months the Pontiac Motor Co. 
will be building as high a per- 
centage of all parts used in Pon- 
tiac car manufacture as was true 
in the late twenties. 

Klingler also announced that 
the company’s foundry, re-opened 
in January after a _ four-year 
shutdown, was again operating 
full blast with the addition a 
week ago of the pouring of metal 
for six-cylinder motor blocks to 
other foundry activities started 








earlier, thus completing the foun- 
dry program and again pouring 
at Pontiac all castings required 
in car manufacture. 

The new axle addition will be 
housed alongside the motor as- 
sembly line in a building now 
standing. No new construction is 
included in the latest expansion 
program — the entire appropria- 
tion going for new machinery and 
equipment to meet requirements 
of a market which has been ex- 
panding from a low of 42,000 
cars in 1932 to 125,000 of the 1935 
models and a market estimated 
at 170,000 of the 1936 series. 


Succeeds Maleomson 


For Dodge in Chicago 


CHICAGO. — Announcement is 
made of the appointment of M. C. 
Mcllhany as district manager of 
the Dodge division of the Chrys- 
ler Corp. in Chicago. MclIlhany 
succeeds George Malcolmson, who 
has just been promoted to the 
Atlantic regional managership of 
the organization. He is well 
known in the Chicago territory 
through having served as a spe- 
cial representative here. He comes 
here from Detroit where he was 
district manager. 


DESOTO DEALEI 


L. G. PEED (right), De Soto vice-president, giving away two trips 
to Indianapolis for the 500-mile speed classic on Memorial Day. It’s 
a reward of merit for Henry Klein (left) of the Louis Rose Highland 
Wheeler’s bill will be introduced | Park branch, who sold the most De Sotos during the third lap of the 
Wayne county dealers’ derby race for $3,000 in prizes. 





Ford Co.’s Profit 
Reported to Be 
Over $3,500,000 


BOSTON.—Based on the bal- 
ance sheet of Dec. 31, 1935, the 
Ford Motor Co. had an indicated 
1935 profit of $3,565,617, it is dis- 
closed. 

This profit was equivalent to 
$1.03 a share on the 3,452,900 
shares of $5 par value. Indicated 
profit as calculated compares 
with an indicated profit of $6,- 
860,462 in 1934, equivalent to $1.98 
a share; indicated loss of $3,480,- 
331 in 1933; and indicated loss of 
$79,247,669 in 1932. 

The balance sheet showed a 
profit and loss account of $582,- 
977,651 as of Dec. 31, 1935, com- 
pared with $580,276,391 at the 
close of 1934. 

Reserves increased during the 
year from $10,096,989 to $10,961,- 
346. The figures do not take into 
account any dividends that may 
have been paid to the owners of 
the business, Henry Ford, Mrs. 
Henry Ford and Edsel B. Ford. 

Prior to 1934, the stock was 
$100 par, the capital having been 
readjusted by issuance of 20 $5 
par shares for each $100 par 
share. 

The balance sheet, filed once a 
year with the Massachusetts com- 
missioner of corporations, is the 
only statement published which 
gives any clue to the earnings of 
the Ford company. 


Aircraft Play 
Big Part in SAE 


Summer Meet 


(Continued from Page 1) 
pioneer in aeroplane development, 
has concentrated its attention on 
fluid-cooled engines, rather than 
on air-cooled types. Wood pre- 
dicts greater strides in develop- 
ment of more powerful fluid- 
cooled engines than in the air- 
cooled units, because the fluid 
cooling can be better controlled, 
in his opinion. Probable disagree- 
ment with this point of view by 
some American engineers is ex- 
pected to generate lively discus- 
sion. 

Refuting the prevalent argu- 
ment that liquid-cooled engines 
weigh far more than air-cooled 
units of equal power, he says that 
a 1,000-hp. liquid-cooled engine 
weighs only 21 lbs. more than an 
air-cooled engine of the same 
power. 

Attendance is expected to in- 
clude an unusual number of chief 
executives in addition to en- 
gineers this year, an estimated 
registration of about 800 being 
expected. 

Plant Purchased 

ALMA, Mich. — The Alma Trailer 
Co. Tuesday announced the purchase 
of the former plant of the Republic 
Motor Truck Co. The price was not 
disclosed. 
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Ni ine Year Chart Shows “Big Four” Truck Business 


Four Makers - Responsible 
For Majority of Sales 


LUBECK 


By E. M. 


DETROIT.—The accompanying 
chart of the registration records 
of the “Big Four” in the truck in- 
dustry, Ford, Chevrolet, Dodge 
and International Harvester cov- 
ering the years from 1928 through 
March, 1936, presents a phase of 
the industry’s progress heretofore 
mever published. 


A study of the chart reveals 
several important points. First, it 
shows that the “Big Four” has 
continued to capture a heavy per- 
centage of the entire industry 
year after year. Second, it 
shows that while 1929 was the top 
year in total registrations, with 
July reaching 24,482 for Ford and 
18,501 for Chevrolet, Dodge and 
International had not climbed to 
real competitive positions. The 
high point for Dodge in 1929 was 
3,056 in May and International 
3,730 in July. Neither Ford or 
Chevrolet have matched their 1929 
figures in any month since, except 
in July, 1935, when Chevrolet 
registered 18,608. Ford almost 
evened up with 18,073. Interna- 
tional’s best mark was October, 
1935, with 5,845 while Dodge hit 
a high mark of 7,241 in October, 
1935. 


Next it is interesting to note 
that the registrations of the in- 
dustry since the depression have 
increased monthly as well as 
yearly. The yearly figures are: 


Average 
Per Month 


28,442 
43,814 
34,207 
26,150 
14,997 
20,489 
33,657 
42,519 
The big months of the industry, 

with a possible new high record 

of 63,000 in April this year, have 

been as follows: 

1928—October 

1929—July 


1933—Sept. 
1934—-October 
1935—July 

The turning point in the truck 
business was in 1933, marking the 
time when commercial users such 
as haulers, farmers and general 
trucking companies began to rec- 
ognize the economy and general 
all around usefulness of the 
lighter capacity trucks. No doubt 
the depression conditions had 
much to do with the change from 
heavy duty expensively operated 
units. The change had its effect 
in the reduced production of 
heavy units. International and 
Dodge which had been getting a 
fair volume up to 1933 suddenly 
jumped their sales. Both have in- 








NEW TOURING SERVICE bureau opened this week by the 
Socony-Vacuum Oil Co. at 26 Broadway, New York. The decorative 


treatment is the work of Henry 
large photo-mural. 


creased steadily as the chart and 
the figures for the years indicate. 

During the period indicated on 
the chart, Ford has led in yearly 
sales five times. Fords total for 
the entire period is 1,077,830. 


Dreyfuss. In the background is a 





Chevrolet has led three times and 
its total registrations up to 1936 
are 896,669. Dodge has divided 
honors with International Har- 
vester, each having four years 
lead to their credit. In the period 


Dodge has a total of 240,073 while 
International has 229,707. 

For the first quarter of 1936 
Chevrolet leads with 48,934, Ford 
with 42,336, Dodge 18,177 and In- 
ternational 15,282. The first quar- 
ter 1936 figures point to a 600,000 
year for the year. 

Next of importance is the 
steadily increasing volume of the 
Big 4 in percentage of the total 
truck registrations, 1929 still holds 
the honors with 91.8 of the total 
with 1935 close on its heels with 
91.6 per cent. 


ay Sales Gain 
65% for 20 Days 
At Studebaker 


SOUTH BEND. — Studebaker 
factory sales of passenger cars 
and trucks for the first 20 days in 
May are reported at 5,207 com- 
pared with 3,193 in the corres- 
ponding period of 1935, an in- 
crease of 65 per cent. 

This brings total sales for 1936 
to 36,510, 55 per cent more than 
the 23,502 units sold from January 
1 to May 20, 1935. 


Correction 


DETROIT.—By mistake the wrong 
dates were given in a recent story 
concerning the Automotive Mainten- 
ance Show to be staged in Los 
Angeles by the Southern California 
Automotive Booster Club. The show, 
which will be staged in the Pan- 
Pacific Auditorium, will open on June 
18 and run through June 21. 


Comparative Standing of the Big Four in the Industry in the Last Nine Years 
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Big 4 took 90.5% 


registrations 


Big 4 took 87.8% of all of all 
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1936 — Ist Quarter 
CHEVROLET . . 49,434 
FORD. -. 42,801 
DODGE .. 18,252 
1.0.C........ 14,422 


FORD 185.818 


CHEVROLET . 167,129 


DODGE ..... 61,488 


1.8.C...... 33,471 


Big 4 took 91.6% of all Connecticut Total for 


registrations March Missing 


THE ABOVE CHART, compiled from figures published in ADN, shows the trend of the four volume producers of trucks from 1928 to 1936. 
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Inquiring g Reporter Sees June Truck Demand Good 


Builders and Contractors - 
Account for Many Sales 


ADN’s fiestas. ili This Week Asked 


The Following Questions: 
What is the outlook for truck sales 


during June? 


What vocational classes will be your 

most active buyers? 
If the Inquiring Reporter’s Query did not get around to you, 
your comment would be appreciated. Please write us your 


views on these questions. 





DETROIT.— Bitten by the 
spring fever bug, ADN’s Inquir- 
ing Reporter fell short of his 
usual answers to his weekly ques- 
tion this week but since answers 
were exceptionally complete we 
are passing them along to our 
readers for what they are worth. 


The question this week was: 
“What is the outlook for truck 
sales during June and what vo- 
cational classes will be your most 
active buyers?” 


Manager B. V. Stodghill of the 
John Smith Co., in Atlanta, Ga., 
hazards the prediction that June 

sales will run 
20 per cent 
ahead of June a 
year ago. The 
building supply 
men and con- 
tractors are the 
most active 
buyers in his 
neck of the 
woods, he says. 


These men seem 

to be rushed in 

their work, for 

there is a heavy 

demand for 

pick-up bodies 
on the half-ton jobs and for stake 
body jobs in the one and one-half- 
ton and larger trucks. The de- 
mand seems to be pretty well 
centered around trucks of one 
and one-half-ton capacities. 


Out on the coast the Inquiring 
Reporter finds some real optim- 
istic news for the makers af heav- 
ier duty models and heavy duty 
truck equipment. C. E. Senter, 
truck and commercial car division 
chief for Chester N. Weaver Co., 
Ford dealer at Oakland, says that 
the outlook for June truck and 
commercial car sales is good. The 


NSPA Counsel 
Files Denial To 
Charges of FTC 


DETROIT. —On behalf of the 
National Standard Parts Assn., its 
past and present officers and ex- 
ecutives, and other persons and 
concerns listed in Federal Trade 
Commission’s Docket No. 2764, 
John W. Van Allen, NSPA legal 
counsel, has filed a reply flatly 
denying, point by point, the 
charges contained in the com- 
plaint. 

The complaint refers to activi- 
ties for the purpose of elimi- 
nating price competition among 
manufacturers and jobbers, and 
for the purpose of preventing the 
creation of new and additional 
competition. 

In a statement to its members, 
the association’s headquarters 
says, “Many association members 
who have served on the various 
committees and boards will recog- 
nize the irony in the present situ- 
ation, in view of the rather sharp 
criticism directed occasionally in 
the past at Counsel Van Allen for 
steadfastly insisting that discus- 
sions under association sponsor- 
ship not even be allowed in the 
twilight zone of illegality, also 
the present necessity of his acting 
on behalf of the association in 
connection with the very matters 
he has ruled out of any consider- 
ation since the association’s or- 
ganization in 1924.” 








most active buyers now and dur- 
ing June are the logging and 
lumbering interests, food products 
processors and distributors, fruit 
growers and canners. 

Among the logging men, heavy 
duty units with auxiliary trans- 
missions and dual drives are in 
demand. This is creating a good 
market for such devices as the 
Thornton tandem, Warford drives, 
Ruckstell axles and the Marmon- 
Herrington four-wheel units. The 
food products group is in the 
market for panel and _ special 
panel jobs and the fruit growers 
and canners want stake and plat- 
form bodies with a trend toward 
the increased use of trailers and 
semi-trailers. 

The demand for dump bodies, 
says Senter, has been strong dur- 
ing the past few months, but 
many of the projects are now 
well supplied. It is felt, however, 
that if the central valley water 
project opens in California there 
will be a great revival in the 
trucking business throughout the 
northern part of the state. An- 
other influence on sales which is 
expected to make itself felt dur- 
ing the latter part of June or 
early July is the increased acre- 
age of sugar beets being grown 
this year. The type of truck best 
adapted to this market is the plat- 
form base with high sides to ac- 
commodate five tons of sugar 
beets. 


Bus Dinaiiensiten 
Increased 33% 
Over Last Year 


NEW YORK. 
buses to date forescasts a higher 
12 month output than last year’s 
record of 15,675 vehicles, accord- 
ing to the motor truck committee 
of the Automobile Manufacturers 
Assn. 

The association’s figures indi- 
cate that 1936 production of its 
members up to this time is run- 
ning 33 per cent higher than the 
equivalent period for 1935 when 
the number of school buses man- 
ufactured was double any pre- 
vious 12-month peak and vehicles 
made for common carriers ex- 


ceeded every year since 1926. 


ARCHITECT’S DRAWING of the General Motors research laboratories building in Detroit as it 
will look when the addition of 180 feet is added to the present 11-story structure. Construction of this 








STARTING A $1,000,000 PROJECT. Charles F. Kettering, 


vice- 


president of General Motors in 


charge of research, turns the first spadeful of dirt for the excavation work of the 11-story addition to 


the General Motors research laboratories in Detroit. 
Merrill, secretary, General Motors; M, L. Prentis, t 
Argonaut Realty Corp.; E. F. Fisher, general manager, Fisher Body Corp.; L. P. Fisher, 


and O. E. Hunt, vice-presidents of General Motors. 


GM Breaks Ground tor New 
$1,000,000 Research Addition 


DETROIT.—Construction of an 
11-story addition to the General 
Motors Research Laboratories 
costing $1,000,000 has been started 
here. 

The addition will adjoin the 
present 11-story structure on the 
east, extending 180 feet along the 
south side of Milwaukee avenue 
and provides approximately 300,- 
000 square feet of floor space, in- 
cluding a basement floor. In ap- 
pearance it will match the present 
Research Laboratories building of 
steel and concrete construction, 
with brick and stone facing. 

Using the same shovel which 


| turned the first earth for the pres- 
ent Research Laboratories build- | 
| ing eight years ago, C. F. Ketter- 


ing, vice-president of General 
Motors in charge of research, 


| presided at the brief ceremonies, | 


Production of | last Tuesday. A 


steam 
moved on the property immedi- 


ately afterward and excavation | 


work started. Other General Mo- 
tors executives present included: 
Cc. E. Wilson, L, P. Fisher, O. E. 
Hunt, vice-presidents; M. L. 
Prentis, treasurer; 
secretary; D. C. McGuire, presi- 
dent of the Argonaut Realty Corp. 
and E. F. Fisher, general manager 
of the Fisher Body Corp. 


Expanding activities of General | 


Motors made construction of the 
additional facilities imperative at 
this time, William S. Knudsen, ex- 
ecutive vice-president of General 


aon SE rrr rr reer a 


| automobiles 





shovel | 


T. S. Merrill, | 


| asked as soon as possible, with 





Motors said. The first seven floors 
of the structure will be occupied 
by the Fisher Body engineering 
and tool design divisions, provid- 
ing more space for expansion of 
the Chevrolet engineering depart- 
ment in quarters vacated by the 
Fisher operations. The four top 
floors will be occupied by the Art 
and Colour Section of General 
Motors, now located in the Gen- 
eral Motors bldg. 

With the new quarters the Art 
and Colour Section will have 
complete studios for the develop- 
ment of future style trends in 
and other products 
of the corporation. 

“Construction of this addition 
reflects General Motors’ confi- 
dence in the future and its con- 
tinued faith in Detroit for a great 
part of this structure will be used 
for scientific research, dedicated 
to the development of new meth- 
ods and the improvement of pres- 
ent products,” said Knudsen. “It 
will be a laboratory for refining 
the interior and exterior of our 
cars, which are increasingly im- 
portant factors in owner satisfac- 
tion.” 

Bids for construction will be 


completion date set for late fall. 
The new structure will be owned 
by the Argonaut Realty Corp., the 
real estate division of General 
Motors. 








addition was announced Tuesday. It will cost $1,000,000 and be ready late this fall. 


Standing about Kettering (left to right) are: T. S. 
reasurer, General Motors; D. C. McGuire, president 


C. E. Wilson 


Graham Reports 
Supercharger 


Sales Up 243% 


DETROIT. “Shipments of 1936 
model Graham Superchargers to 
date this year exceed the total of 
the entire year 1935 by 243 per 
cent, it is reported. 

“Six economy records have con- 
tributed largely to this marked 
increase,” Robert Graham, execu- 
tive vice-president, stated. 

“Engine efficiency as shown in 
fuel economy is playing a large 
part in shaping the decision of 
buyers of modern motor cars and 
every manufacturer is striving to 
show real results in lower fuel 
consumption.” 


R. P. Fohey Heads 
Special Group 


For AMA Safety 


DETROIT.—With R. P. Fohey, 
secretary Chrysler Corp. as chair- 
man, organization of a Detroit 
sub-committee of the Safety Traf- 
fic Committee of the Automobile 
Manufacturers’ Assn. was an- 
nounced Thursday by Paul G. 
Hoffman, president of the Stude- 
baker Corp., and chairman of the 
committee. 

Other members of the commit- 
tee to serve with Fohey are: 
Ralph L. Lee, research depart- 
ment, General Motors Corp.; Rob- 
ert Waldron, personnel depart- 
ment, Hudson Motor Car Co.; A 
G. Dennison, public relations de- 
partment, Packard Motor Car Co.; 
W. J. Cronin, Automobile Manu- 
facturers’ Assn., Detroit, and Nor- 
man Damon, secretary, Safety 
Traffic Committee, Automobile 
Manufacturers’ Assn. 

Fohey is a member of the 
Safety Traffic Committee of the 
Automobile Manufacturers’ Assn. 
and of the Recodification Com- 
mittee of the Michigan Safety 
Council. The Detroit sub-commit- 
tee will work in co-operation with 
public officials and safety bodies 
in Detroit and the mid-west in 
the nation-wide movement for 
greater safety on the highways. 

Attributing many motor acci- 
dents to the fact that there are 
too many ‘‘primary grade’’ 
drivers, Fohey declares: “One of 
our principal objectives is to 
graduate as many as possible into 
‘high school’ and ‘university’ driv- 
ers. Ultimately we aim to make 
as many ‘university’ drivers as 
possible.” 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 


10 TH. YEAR 
authentic and of value—(ADN 6-10-1933) 
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Everybody’s Business 


NE PROBLEM which faces every passenger car 
builder, owner and maintainer, and every truck 
builder, owner and maintainer, is what are we going to} 
do about mounting highway taxes and mounting highway 
tax diversion? In a motorized country like ours this be- 
comes everybody’s business. Let’s look at the record: | 
In 1935 motorists and truck operators paid into the| 
state and federal coffers, in the form of gasoline and oil 
taxes alone, $808,422,481. From this fund $141,974,000) 


60 


By the Publisher 


A If you are not 
CHALLENGE already a “bull 
TO INDUSTRY on America” or 

,if your own na- 
tural optimism is being threat- 
ened by the barrage of political 
fodder which is beginning to fill 
the air and the printed page—in 
other words if you want to get a 
real shot of concentrated hope for 
the future—go down to the news- 
stand and buy (for 7 cents) a copy 
of that staid, old reliable financial 
newspaper “The Wall Street Jour- 
nal.” 





* * * 


I HAVE BEFORE ME, as I 
write this, a copy dated Wednes- 
day, May 27 which is today. In 
the first column I find that Union 
Carbide & Carbon Co. yesterday 
increased its quarterly dividends 
from 50 to 60 cents per share — that 
Shell Union Oil Corp. resumed 
distributions on its preferred, the 
first since July, 1931 — that Na- 
tional Lead declared its first di- 
vidend since the split on the new 
stock—that Crosley Radio author- 
ized a 50 cent disbursement, the 
first since July, 1935—that Vick 
Financial Corp. paid 15 cents 
against 7% the previous quarter— 
that Crowell Publishing paid an 
extra 25 cents—and so on and so 
on—all in one day’s news mind 
you! 

oe 

AND THEN THERE ARE earn- 
ings statements, for instance, 40 
major railroads report that April, 
1936 ran 26.9 per cent ahead of 
April, 1935, with the New York 
Central an example with $3,391,- 
596 compared with $2,449,336 last 
year! Or take Sears-Roebuck 
sales for the first four weeks 
ended May 21 which were 28.8 
per cent ahead of the same weeks 
in 1935, which was nearly double 





were diverted to purposes other than highway construc- 
tion and maintenance. Meanwhile, our greatest industry, | 
like the cobbler’s child, goes without adequate highways | 
upon which to run its products. And, meanwhile, the! 
owners of our nation’s motor vehicles are castigated as) 
careless nincompoops and demonical fiends because of a! 
mounting toll of accidents, which can be attributed di-| 
rectly, to a large degree, to the inadequacy of the high- 
ways upon which they are forced to drive. 


Except in mountainous country, or in places where | 
special highway construction difficulties are met, the| 
average cost per mile of 20-foot, two-lane concrete high- | 
way, is about $35,000. Three-lane highway, under the same 
conditions, costs approximately $50,000 per mile. If the 
$141,974,000 gasoline tax diverted in 1935 had been ap-| 
plied to highway construction we could have had 4,000 
additional miles of two-lane highway, or some 2,800 miles | 
of three-lane highway. 


Looking at it from another angle, the United States| 
Bureau of Public Roads estimates that each dollar spent 
for highway construction within a state creates $3.15 
worth of business. On this basis, the states, which this 
year diverted gasoline taxes to other channels than high- | 
way construction, gyped the business men in their state | 
out of an aggregate of $447,218,100 potential business. 
Thus this problem becomes even more the business of 
everybody. Those interested in the manufacture, sale and 
use of motor cars and trucks, and those whose businesses 
depend upon the free flow of motor traffic into their com- 
munities, are directly affected. Every effort should be 
made to bring this subject into local and national fall 
election campaigns. The future development of the auto- 
mobile, and consequently the development of our country, 
is closely tied in with the question of automobile taxation 
and, in particular, automobile tax diversion. Let’s do 
something about it. 


Weeding the Wildcatters 

wt reasonable speed, in view of the task at hand, 

the Federal truck regulations are being whipped into 
shape and put into effect. From where we sit it would 
seem that the measure of control will do much to weed the 
wildcatters out of the truck transportation field. The re- 
sult of this will be that the better truck operators of the 
country be able to make their plans with a reasonable 


the increase shown by the previ- 
ous four weeks over the previous 


year. 


BS * * 


WE IN THE AUTOMOTIVE 
industry are prone to harbor the 
idea that this business alone is 
showing the signs of recovery 
and prosperity. In fact, I have 
heard the remark made many 
times by uninformed persons that | 
“it’s all right for you fellows in 
the automobile business, you are 
grabbing all of the gravy and 
leaving us in the other lines to 
suck the hind teat!” “People are 
spending too much on automobiles 
for the good of the country.” Yet 
the facts are that the improve- 
ment shown by our industry is 
only slightly better than that reg- 


| istered in most major industries 


and less, percentage-wise, than 
has been shown in some of the 
newer businesses, for example, 
air-conditioning. 


* * * 


IN MR. SLOAN’S San Francisco 
speech which has been much com- 
mented on, he pointed out that 
“America’s production plant is 
obsolete” and that in rebuilding 
it to take advantage of the engi- 
neering and scientific improve- 
ment which have been made, 
there is enough work to keep us 
busy for years to come. He might 
have added that America’s homes, 
by and large, are just as obsolete. 
That millions of our people live 
in slums which are far below the 
standards which we like to think 
of for American citizens. There 
is labor involved in this recon- 
struction work to keep the idle 
hands and idle machinery of this 
country busy for years to come. 

* a co 


HERE IN THE DETROIT 
AREA we see the great automo- 
bile plants being reconstructed 
and enlarged. It is currently re- 
ported that Ford, for example, is 
working on a definite seven-year- 
plan to replace every piece of 
machinery which he is now using 





degree of assurance that plans can be carried into effect. 
This new stability unquestionably will result in replace- 
ment and improvement in present rolling stock which 
means new markets for trucks. 


in that period. Mr. Sloan’s ad- 
monition to other industries there- 
for is not an idle challenge, but 
an example which he dares them 
to match.—G.M.S. 
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Heading for 


in This 


are invited to use this e for 


Anonymous contributions will not 
be observed upon request. 


Service 

I noticed your editorial “Service 
and New Car Sales” in the May 
16 edition of ADN. 

Although there appears to be 
a typographical error the edi- 
torial, no doubt, intended to read 
“he feels that it has a direct bear- 
ing on the campaign which ADN 
has been conducting, etc.” Is it 
not possible that you have dis- 
torted the facts slightly? 

Although I am in full accord with 
your campaign encouraging deal- 
ers to improve service facilities 
and reap greater profits thereby, 
the statistics which were part of 
the May edition of the ABC Flash 


lem of today. You will under- 
stand what we mean if you read 
the paragraph again. 

I am taking the liberty of writ- 
ing you, as the editorial is mis- 
leading, and I do not wish any 
misunderstanding to exist as to 
the real intention of the statistics 
which were presented. 

The contents of the ABC Flash 
are not copyrighted. We have no 
objection to reproduction of any 
portion or all of the material, but 
in fairness to us we do believe 
that if any of the data is used, 
extreme care should be exercised 





in the manner in which it is in- 
cluded as part of an editorial or 
special article. 

There are no hard feelings, as 
I have every confidence that after 
analyzing this subject you will 
appreciate the point that I had in 
mind.—F. M. Zimmerman, vice- 
president Automobile Banking 
Corp., Philadelphia. 

EpitTor’s NoTe: We regret that a 
typographical error made it appear 
that Mr. Zimmerman endorsed ADN 
campaign for modernization whereas 
we intended only to use figures given 
the ABC Flash to substantiate our 
own claims. 


Show Plans 

The Meriden Automobile Dealers 
Assn. has already made plans and 
rented the Meriden Armory for an 
automobile show to be held Nov. 





pertained to the used car prob-|f 
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The views expressed in this column are those of our readers 


voicing their opinions or ideas. 


and do not necessarily coincide with those of the editors. Readers 


be accepted but confidence will 


23 to 28, inclusive. Committees 
have already been appointed and 
dealers are looking forward to a 
very successful show. 

If you have any ideas or infor- 
mation that might be of help in 
promotion of this show, same will 
be appreciated by the association. 
—Elliott La Montagne, secretary- 
treasurer, Meriden Automobile 
Dealers Assn., Meriden, Conn. 


Taxicabs 
An ordinance now pending be- 
fore the board of aldermen intro- 
duced by Alderman Ruvolo of 
Brooklyn, if it becomes a law, 
(Continued on Page 14, Col. 5) 


| 


AS OTHERS 
SEE IT 


The Thing to Do 

With $39,000,000 or thereabouts 
flowing annually into the coffers 
at Lansing in the form of gaso- 
line tax and weight tax receipts, 
the department is gathering facts 
so it can suggest to the legislature 
how to spend the surplus from 
this immense road fund. 

So two questions are being ad- 
vanced by the commission. Shall 
the state now go ahead and build 
scenic boulevards, long distance 
trunk lines, separate passenger 
and freight traffic roads, etc.? Or 
shall highway revenues be turned 
over to the general fund? 

We don’t think much of either 
of these alternatives. We suggest 
a third. 

It is that motor car owners be 
given a material reduction of 
their gasoline and weight taxes. 

The motor car owner is being 
plucked by the tax gatherer as 
though he were an undesirable 
marked for extermination. It is 
about time for him to have a 
break. In Michigan the swollen 
condition of the highway fund 
provides an opportunity to give 
him one.—Detroit Free Press. 
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LEON J. LICHTENSTETTER 


Hudson and Terraplane 
Miami, Florida 


“I was going good when I changed from my 
former line. I was selling good cars. I was 
making money. Do I hear someone ask why 
I changed? Here’s the answer: 

“I saw a chance to do better! I looked over 
Hudson’s 1936 line, drove one of the cars, asked 
some questions ...and was sold right up to the 
hilt! And—I’ve stayed sold. 

“Sales? They’re up ... and I’m showing a 
profit that makes me feel mighty good. Pros- 


pects? This whole community is interested in 
Hudson and Terraplane. And the Electric 
Hand is making as big a hit here as the cars 
themselves. Market coverage? Why, I’m sell- 
ing Hudsons to people who have never bought 


a car for less than a couple of thousand dollars 
—and the 1936 Terraplane gives so much more 
value than anything else in the low price field 
that people are beginning to say, ‘Where did all 
the Terraplanes come from?’ 


“With constructive help always at hand, with 
fair, co-operative Factory policies to depend 
upon, with hundreds of enthusiastic Hudson 
and Terraplane owners in Miami and vicinity 
all ‘ganging up’ to help me sell these cars to 
their friends . . . is it any wonder I feel that 
switching to the Hudson line was the smartest 
move I ever made? And—I hear that great num- 
bers of progressive automobile dealers through- 
out the country feel the same way about it!” 


Why have so many hundreds of well-established 
dealers changed to Hudson and Terraplane since 


the first showing of the 1936 models? 


Among the interesting develop- 
ments in the automobile industry 
in recent years has been the steady 
progress and rapid growth of the 
Hudson organization. 


Numerically, the Hudson retail 
organization now stands at its high- 
est point in six years, and, in grow- 
ing to its present size, has attracted 
from other companies a remark- 
able number of able, experienced 
and well-established dealers. 


Why are so many dealers chang- 
ing over to Hudson—dealers of high 


reputation in their communities... 
men of solid standing and excellent 
business judgment? There must be 
something about the Hudson or- 
ganization that attracts men of this 
type. What is itP 


Is it because they sell more cars 
. make more money? Because 
Hudson factory policies are unusu- 
ally fair and constructive? Because 
the outlook for immediate and con- 
tinued success is exceptionally good 
with Hudson? Or a combination of 
these reasons? 


Your inquiry to the Factory or to 
the nearest Hudson and Terraplane 
distributor will bring a prompt and 
interesting answer. It will bring 
you more than that ...a means of 
obtaining first-hand information. 
For we will gladly furnish a list of 
dealers in any part of the country 
who have changed to Hudson and 
Terraplane from other popular 
lines. From them you can find out 
the things you want to know . . 
right from the front lines! Write 
for the facts today. 


HUDSON MOTOR CAR COMPANY 


Detroit, Michigan 





NEW YORK.—In a _ $2,000,000 
steel and brick structure at 521 
West 57th street, in this city, the 
Cadillac Motor Car Co. has de- 
veloped for its Cadillac, LaSalle 
and Oldsmobile divisions an up- 
to-the-minute service plant which 
is a veritable automobile factory, 
for this metropolitan area. 


Said to be the most complete 
institution of its kind in the 
country, this 10-story building 
provides 300,000. square feet of 
floor space for service, storage 
and office purposes. It has a 
frontage of 150 feet on 57th 
street and runs 200 feet through 
to 58th. Cadillac and LaSalle 
cars enter the building at the 
main entrance, on the ground 
floor, while Oldsmobiles have a 
special entrance of their own on 
58th street, leading directly to the 
second floor, the chief one for 
Oldsmobile service. The complete 
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N. Y. Owners Served by Cadillae’s Modern Plant 


10-Story Building Provides 
Plant Facilities for Gotham 


By BOB MOUNTSIER 


150 Oldsmobiles. And it handles 
so many as to create a traffic 
problem inside the building. 


To eliminate congestion, cars 
coming in go up the ramp to the 
third floor, where they are put 
on elevators for the higher floors, 
while cars coming down are 
taken off the elevators on the 
fourth and run down the ramp 
to the street level. Periods of 
one-way traffic are maintained at 
times—in the morning, when the 
great majority of cars are enter- 
ing the building, and in the late 
afternoon, when most of the cars 
are going out. Testers use the 
58th street door so that they will 
not interfere with cars at the 
main entrance. 

The ground floor has been care- 
fully laid out for efficient test- 
ing of Cadillacs and LaSalles. As 
owner, chauffeur or Cadillac em- 
ploye (using motor cycle for 


SEE FOR YOURSELF is the policy in the New York branch of 
the Cadillac Motor Car Co.’s service department. Equipment of the 
most modern type with open faced dials enables customers to see 
readily what the condition of their wheels and brakes really is. 


plant is operated by 250 employes 
under F.. L. Moutier, service man- 
ager. 
Travels Definite Route 

From the moment an owner's 
car enters for servicing, a new 
car arrives for conditioning and 
storage, or a used car comes in 
for reconditioning, until that car 
leaves the building, it travels a 
definite route on the floors re- 
quired for its particular needs. 
This Cadillac plant in our town 
can handle in one day as many 
as 225 Cadillacs and LaSalles and 


a i i i | 


ROOM WITH BATH OR 


/ EVERY 


pick-up) drives a car into the 
building, he is met by a courtesy 
man, who makes an immediate 
record of the car’s receipt. By 
opening the left front door and 
looking at the plate back of the 
door hinge this courtesy man can 
tell if the Cadillac Motor Car Co. 
has ever serviced the car before 
in its New York plant. If so, a 
number stamped on the plate in- 
dicates the tester who has done 
the job, and the car is routed to 
him. 

There are marked spaces for 


SOUTHERN HOTEL 


Baltimore’s Foremost 


SHOWER 


FAMOUS SOUTHERN BAR 


(Wines and Spirits at Popular Prices) 


PRIVATE DINING ROOMS 
OPEN AIR ROOF GARDEN 
UNUSUAL SAMPLE ROOMS 


DINING ROOMS 
(Table d’Hote and ala Carte Service) 


CAFETERIA 
GARAGE SERVICE 


ally locaied.. 


Light and Redwood Streets 
BALTIMORE.. MARYLAND 
A.J.FINK.. Managing Director 


Located in the center of the wholesale and - 


retall districts, theatres and other amusem 
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SCIENTIFIC EMPHASIS is placed on service in the New York 
branch of the Cadillac Motor Car Co. No guess work enters into the 
service picture there and the most modern equipment is on hand to 
analyze and diagnose motor and chassis troubles, Accuracy is the 
watchword and the results obtained are pleasant for thousands of 


satisfied owners, 


the temporary parking of cars, 
and a more or less permanently 
parked Cadillac car of one-cylin- 
der and the vintage of 1903, bear- 
ing the sign, “We Keep Them 
Running.” Conveniently placed 
Steer-o-Master and Weaver ma- 
chines test cars for front end 
troubles, wheel alignment and 
brake adjustment, while a motor 
analyzer set-up, under a Cadillac 
coat of arms, stands ready to 
make a clinical examination of 
the motor from about 25 dif- 
ferent angles of approach by 
means of about 25 gauges and 
instruments. 


Make 100 Calls a Day 


Also on this ground floor are 
an “immediate service” section, 
three lubrication hoists, two traf- 
fic lanes, an accessory display 
room, a special office for two fol- 
low-up men who, using a com- 
plete Cadillac-LaSalle ownership 
and service record, indexed by 
year and owner, make upward of 
100 telephone calls a day, and the 
general offices whose records fol- 
low every car through the build- 
ing from the time it arrives until 
it leaves. 

The office behind the “Car Re- 
lease” window is equipped with 
telautograph systems which en- 
able its staff to communicate 
with floors above as payment is 
made or bill rendered, the latter 
only after Cadillac’s main offices 
at Broadway and 57th street have 
been communicated with by tele- 
graphed writing to see if the de- 
sired credit is all that’s desirable 
for the delivery of the car with- 
out cash. 

On the second floor there is a 
similar set-up for the testing, 
servicing and recording of Olds- 
mobiles. The third floor provides 
for the cleaning and storage of 
repaired Cadillacs, LaSalles and 
Oldsmobiles. Especially built in 
on this floor is a paint room for 
V-16 Cadillacs, whose extreme 
over-all length of 20 feet prevents 
their being put on to the eleva- 
tors. 


The fourth floor is equipped 





with cranes for heavy repairs, an 
electrical ignition analyzer, a 
special machine for the cleaning 
of engines with steam, barrels of 
grease on trucks for the easy 





office. Parts going back to 1925 
are stored in bins and on shelves 
and racks. Communicated with 
by phone from the other floors, 
the parts department serves them 
through three dumb waiters. On 
this floor there is also space for 
dead storage—if you wish your 
car to be protected from dust, a 
huge paper bag costs $3. 


Handles Overflow 


The eighth floor provides space 
for new car storage, car wash- 
stands, paint guns, lubricating 
hoists and guns, a maintenance 
room for the building and a used 
car salon, which handles over- 
flow sales from the main Cadillac 
building on Auto Row and its 
used car salesroom one block 
below, on Broadway, at 56th 
street. The ninth floor is used 
for the storage and conditioning 
of Cadillacs, LaSalles and Olds- 
mobiles for Cadillac’s own retail 
sales, along with an office for new 
car delivery and records. 


The tenth floor, with turret roof 
with large windows, houses the 
coach department, blacksmith 
shop for sheet metal work, car- 
penter shop, small stock room for 
quickly moving parts, trim and 


RUNNING A GAUNTLET of testing devices, cars in the new mod- 
ernized service department of the New York branch of the Cadillac 
Motor Car Co., are scrutinized closely to insure that every part is in the 
best working order. Here a dial enables the driver to see just how his 
wheels line up before he leaves the shop. 


greasing of cars, a blacksmith 
shop, radiator repair shop and a 
big lay-out of factory tools which 
the mechanics do not have, Cad- 
illac’s tools painted red to dif- 
ferentiate them readily from the 
workmen’s own. Above the ramp 
on this same floor stands a fully 
equipped machine shop, with 
lathes, milling machines, drill 
presses, grinders, power hack- 
saws, etc., all operated by indi- 
vidual electric drive. 
Olds Has Section 

Over half of the fifth floor is 
devoted to Oldsmobile, mainly for 
heavy repairs and repaint work. 
The remainder of the floor is 
given over to Cadillac - LaSalle 
overflow repairs. 

The sixth floor houses the main 
stock room, with its $60,000 worth 
of parts and its own large record 


MODERN EQUIPMENT is used at the New York branch of the 
Cadillac Motor Car Co. to correct any undesirable conditions that 
arise in owner’s cars. Here is the wheel alignment unit with a car 
being serviced. The 10-story building of the New York branch supplies 
factory-like service for owners in the metropolitan area. 


upholstery room, paint shop with 
room for mixing colors and 
specially sealed and ventilated 
booths for spray painting, and in- 
spection stands with batteries of 
flood monte. 


Cam pbell Promoted 


NEW YORK.—George J. Campbell 
has been promoted to the position 
of fleet sales manager for the Johns- 
Manville automotive commodities de- 
partment. 


Besides his activities with fleet 
sales, Campbell also will have virtu- 
ally complete charge of the mer- 
chandising phase of the safety school 
division. At present J-M has three 
safety schools on the road in various 
parts of the country. In addition 
to giving public driving tests they 
are also used in contacting the local 
trade and fleet operators. 





NOTHING COMPARES WITH 


WONDER WELD 


A Liquid Metallic Preparation--Welds 

Any Crack in Cylinder Block--Also for 

making tight Joints--Weld stays tight in- 

definitely--Will not Clog Radiator . . 
Guaranteed 


MILLER MFG. CO. 


1216 Kaighn Ave., Camden, N. J., U.S.A. 
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Wave-washed by the Atlantic Ocean on the 
Rockaway Peninsula in New York City, 
Neponsit is an all-year-round seashore com- 
munity of large old-fashioned homes. . . the 
fourth richest neighborhood in the city. With 
ocean view drives and distance creating the 
need for transportation, Neponsit is a good 
car market — about one family in seven 
bought a new car in 1935. The 224 new car 
sales include 56 Chevrolets, 55 Fords, 25 
Oldsmobiles, 20 Dodges, 15 Plymouths — 
14 Buicks, 9 Packards, 2 Cadillacs, and 1 
La Salle. 

Neponsit ranks as a car market-——and as 


a News market. The News is now read by 


220 EAST FORTY-SECOND STREET, 


Tribune Tower, Chicago 


1,370 families of the 1,556 total, coverage 
88%. The next morning paper sells 758 
copies. And The News has skyrocketed 251% 
here since 1925. 
In nine years, in the nine richest 
districts in New York City, the cir- 
culation of The News has increased 
120% . . . gained in every district. 
Reaching most of New York’s high in- 
comed as well as most of the middle-class, 
The News is your most effective automobile 
selling medium... giving both high unit 
sales and high sales volume. If you want to 
step up your car sales, step up your News 
effort! 


NEW YORK CITY 


Kohl Building, San Francisco 


NORTHWEST on 123rd STREET from BEACH 
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(Continued from 


were. Sloan: “This is part of 
General Motors de-centralization 
program. We believe that in ex- 
tending our operations over a 
larger area we are contributing 
to the development of those par- 
ticular. communities in which we 
locate.” 

Knudsen: “Our success. will 
only measure up to the extent to 
which we serve. We believe our 
selling ability to be the best in 
the United States. Prosperity is 
here and will remain here at 
least until 1937 and for anyone 
to predict after that date would 
be insanity.” 

Grant: “We have many things 
to work out as a sales program. 
We insist that there be a reduc- 
tion in cross selling. Business is 
good and while it is good do not 
go into a lot of silly overhead. 
Cut out errors. We are now work- 
ing on the problem of advertis- 
ing FOB or delivered prices and 
will have an answer soon.” 


Earthquake-Proof 


Three buildings comprise the 
plant, the main, which houses the 
assembly plant proper. The two 
story administration building for 
offices of the executive, account- 
ing, and production departments 
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GM Building and Buying | Cheers Californians 


Oakland Plant Purchase 
Adds Chevrolet Facilities 


Page 1) 
all buildings are earthquake 
proof and of reinforced concrete. 


The assembly plant proper is 
of modern, daylight construction 
throughout and is 800 feet long 
and 560 feet wide. A portion of 
this building is two stories in 
height, the second being devoted 
to body paint shops with the 
main assembly activities being on 
the main floor. A cafeteria is also 
on the balcony. 

As the ceremonies ended, cars 
started rolling off the assembly 
lines while Buicks, Pontiacs and 
Oldsmobiles will be assembled 
here at present only Pontiacs and 
Oldsmobiles are in actual pro- 
duction and Buicks are not ex- 
pected to be assembled in Los 
Angeles until 1937 cars are ready 
for production. 

When in peak production the 
plant will have a capacity of 
40,000 cars per year and will em- 
ploy 1500 men with an annual 
payroll of $1,500,000. All key per- 
sonnel consist of experienced men 
who are in charge of their res- 
pective departments and all im- 
mediate employment needs filled. 

Following the opening of the 
Los Angeles plant the GM party 
journeyed to San Francisco and 


PAINT SHOP operation in the recently dedicated assembly plant 
of General Motors at Los Angeles. The opening of the new unit will 
swell the total of cars and trucks produced on the Pacific coast 


considerably. 


Tougher, 

more enduring 
because of 
forged steel 


NEW DEPARTURE 


Nothing Rolls 
like a Ball 


No Other Form 
so Strong 


BALL BEARINGS 


PEDIGREED MATERIALS 
CREATIVE ENGINEERING 


PRECISION MANUFACTURING 





A SCROLL of appreciation from the Chevrolet dealers in the Los 
Angeles territory was presented to Alfred P. Sloan jr., General Motors 
president, last week by Winslow B, Felix. W. S. Knudsen, executive 
vice-president of GM looks on at the right. 


Oakland, Cal. At Oakland Wed- 
nesday Alfred P. Sloan announced 
in the offices of Mayor William 
J. McCracken in the City hall, 
that General Motors had pur- 
chased the former Durant plant, 
located at East 14th street and 
Durant avenue. The announce- 
ment was made following an of- 
ficial welcome to Sloan, Knudsen, 
R. H. Grant, vice president in 
charge of sales, and other Gen- 
eral Motors executives in the 
party. 
To be Renovated 


The newly acquired GM prop- | 
erty, a plant containing 315,000 | 


feet of floor qpace, is to be com- 
pletely renovated immediately, 
according to Sloan; and by Jan. 
1, 1937, it will be ready for pro- 
duction of Chevrolet trucks. 

Chevrolet assembling facilities 
here proved inadequate to meet 
the western demand for cars and 
trucks, it was stated. This neces- 
sitated immediate expansion, 
Sloan told city officials and news- 
paper men in Mayor McCracken’s 
offices, and about 500 more men 
will be added to the GM pay roll 
here when production in the new 
plant starts. 

All Chevrolet truck production 
will be transferred to the newly 
acquired plant, according to 
plans as announced by Knudsen, 
thus giving added room for pas- 
senger car production at the pres- 
ent Chevrolet assembly unit on 
Foothill boulevard. This will 
mean that the output of both cars 
and trucks will be increased. 

The addition of the Durant 
property, more recently the De 
Vaux-Hall Motors Corp., western 
plant, to the General Motors 
operations here gives the corpor- 
ation five separate plants operat- 
ing in this city. 

Chevrolet and Fisher Body both 
have operations on Foothill blvd. 
and 98th avenue. The corporation 
also operates large parts depots 
at 10th avenue and 8th street and 
at East 14th street and 56th ave- 
nue, in the old Willys Overland 
plant. 


Adapted to Chevrolet 

The new plant, built by W. C. 
Durant and his son, R. C. “Cliff” 
Durant, to house the western as- 
sembly operations of Durant Mo- 
tor, is well adapted to Chevrolet 
production. It was designed and 
built by the same contractors 
who built the original Chevrolet 
plant here for the Durants when 
W. C. Durant was at the helm of 
General Motors and “Cliff” Du- 
rant headed Chevrolet here on 
the Pacific coast. 

When Durant and Star cars 
were both assembled in this plant 
for the western states, Norman 
De Vaux headed the Star sales 
organization, which was housed 
in an adjoining plant, now owned 
by a large wholesale grocery con- 
cern. When “Cliff” Durant re- 
tired from active business De 
Vaux purchased his interests and 





became the active head of Du- 
rant Motors in the west. Later, 
De Vaux purchased W. C. Du- 
rant’s interests in the western 
plant and soon thereafter was 
joined by Col. E. J. Hall in the 
formation of De Vaux-Hall Mo- 


officials were driven to the Oak- 
land Scottish Rite Temple, on the 
shore of Lake Merritt, where they 
were guests at a combined 
Chamber of Commerce - General 
Motors dealer luncheon. Approxi- 
mately 1,200 attended the lunch- 
eon, at which R. H. Grant was 
the principal speaker. 


In addition to Sloan, Knudsen 
and Grant, the party included 
James D. Mooney, in charge of 
over-seas operations; J. L. Pratt, 
vice president; John Schumann, 
president of General Motors Ac- 
ceptance Corp., and Paul W. Gar- 
rett, director of public relations. 


Monthly Payroll $1,500,000 

Already, according to Chamber 
of Commerce figures, a payroll of 
approximately $1,500,000 is dis- 
tributed here monthly by the au- 
tomotive industry. This includes 
the Ford plant at Richmond, the 
Hall-Scott Motors plant at Berke- 
ley and the Fageol plant, located 
at the edge of San Leandro—all 
located within the limits of the 
old Paralta Rancho, the rich em- 
pire on the eastern shore of San 
Francisco Bay which was given 
to Don Luis Maria Peralta as a 
grant by His Excellency, Gover- 
nor Don Pablo Vicente de Sola as 
a reward for his services to Mexi- 
co in the days before the “Gringo” 
came to California. 





MOTOR ASSEMBLY at the new General Motors assembly plant 
dedicated last week at Los Angeles. Power plants for Oldsmobile, 


Buicks and Pontiacs will be produced here. 


tors and the De Vaux car made 
its debut early in 1931, being as- 
sembled here and at Grand Rap- 
ids, Mich. 

When De Vaux-Hall Motors 
went under during the darkest 
days of the depression the credi- 
tors took over the plant here. For 
many months Norman De Vaux 
endeavored to make a comeback, 
and he actually had an option on 
his old plant for a time. But it 
was impossible to rebuild the or- 
ganization which had gone on the 
rocks and finally De Vaux gave 
up. 

When President Sloan and the 
official General Motors party ar- 
rived in Oakland they were 
greeted by civic and industrial 
leaders and tendered a series of 
formal receptions. City Manager 
John F. Hassler _ personally 
headed the escort to the City 
Hall, where the plant purchase 
announcement was made. The 
party was then driven to the 
Chevrolet plant, where Knudsen 
addressed more than 2,000 em- 
ployes. Although Knudsen has 
visited this city on several occa- 
sions in the past today was the 
first time he ever addressed the 
employes in a body. After other 
officials were introduced to the 
workers and office employes, 
sales and service men, President 
Sloan was presented with a scroll 
by the employes on which the 
names of all General Motors em- 
ployes of this city were inscribed. 


From the Chevrolet plant the 


Plan Kenosha Show 


KENOSHA, Wis.—Tentative plans 
to hold a Kenosha auto show late 
this fall were made by the Kenosha 
Automobile Dealers Assn. at its an- 
nual meeting here. Spencer Honig, 
of Nash-Kenosha Sales, was re 
elected president; Oscar Severtson, 
Severtson - Ford Co., vice-president, 
and Harold B. Woodlief, secretary 
of the Chamber of Commerce, secre- 
tary. 


‘In the 
Heart of Philadelphia 


Convenient to the most trea- 
sured of the nation’s histor.c 
shrines. 


A step from railway terminals, 
shops and theatres. 


An hour from New Jersey's 
great sea coast. 


And a service and cu'sine fa- 
mous through thiee generations. 


Rates begin at $3.50 


BELLEVUE STRATFORD | 


One of th> few Famous 
Hotels in America 


CLAUDE H. BENNETT, Gen. Mgr. 


Booking Offices in 
New York: 11 W. 42nd St., Longacre 56-4500 
Pittsburgh: Standard Life Bidg., Court 1488 





Indiana Governor 
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Places Blame for Fatalities 


Squarely at 


Driver’s Door 


(Continued from Page 1) 


has been the inspiration making 
possible so many of these safety 
devices, not only on the high- 
ways but in the air as well. 

Placing blame for traffic fa- 
talities directly on drivers, Gov- 
ernor McNutt, opened his address 
with the statement that the 
state’s first duty in elimination of 
all natural hazards on roads, has 
been fulfilled. He said: 

“The combination of speed and 
fine highways has made death 
traps of state roads. These deaths 
are needless and despite precau- 
tions as to safety of highways 
and despite every modern safety 
device in automotive construction 
autoists ride to their deaths at 
the rate of more than three each 
day in Indiana.” 

Citing the fact that people of 
the nation are soon to become 
aware of the needless slaughter 
and demand safety precautions, 
Donald Stiver, Indiana state di- 
rector of safety, declared that 
the time is not far distant when 
the state will require that every 
car be periodically inspected, and 
all drivers be qualified as to 
physical fitness. 

Scientific instruments, designed 
to reveal defects in autos were 
shown delegates to the conven- 
tion Wednesday at the plant. The 
demonstration took place in the 
Bendix safety school where main- 
tenance men from all parts of 
the country are trained in modern 
methods for the inspection of 
motor vehicles. 

Wednesday sessions were head- 
lined by the address of H. G. 
Delabar, vice president, Bendix 
Marine Products Co. 

Detailed talks on Bendix prod- 


Safety Men 
Get Awards 


From Pontiac 


PONTIAC.—Pontiac Motor Co.’s 
400 field sales employes who drive 
an aggregate of 1,200,000 miles a 
month had over 23 per cent fewer 
accidents during the six months 
period just ended than during the 


same period one year ago, accord- | 


ing to a detailed report issued to 
the men. 

There were 53 accidents in the 
period just closed compared with 
69 the year before. This is a rec- 
ord of one accident for every 
135,849 miles. In other words, 
every Pontiac field sales employe 
drives at the rate of more than 
five times around the world with- 
out an accident. 

Three zones out of 24 (Boston, 
Des Moines and Portland, Ore.) 
had perfect records without an 
accident for any of their men 
during the six months. Seven 
zones (Philadelphia, Cleveland, 
Cincinnati, Milwaukee, Charlotte, 
Dallas and Oakland) had only one 
accident each. 

Realizing the seriousness of the 
highway accident problem, Pon- 
tiac Motor Co. last October or- 
ganized its field sales force into 
a group called the Pontiac Safety 
Men. Its object is to demonstrate 
how safely the modern automobile 
can be driven when handled with 
care and intelligence. 

Each of the 400 field men aver- 
age about 3,000 miles a month. 
Bronze safety plaques are awarded 
the zones in each of the five com- 
pany regions having the best 
standing for a six months period. 

The awards for the first six- 
month period go to Boston in the 
Atlantic region; Cincinnati in the 
Central region; Des Moines in the 
Midwest region; Charlotte in the 
Southern region and Portland in 
the Pacific region. 


ucts and advertising problems 
were taken up at later sessions 
Wednesday as Lloyd Maxwell, 
vice president of Roche, Cun- 
nyngham and Williams, Inc., 
Chicago advertising agency told 
delegates that selling is not a 
“mechanical process but a study 
of human nature, building lasting 
good will.” 


Morgan M. Cunningham, serv- 
ice sales promotion manager; O. 
C. Holaday, service sales man- 
ager; R. W. Donahue, sales pro- 
motion manager; James Klies- 
rath, statistical department head, 
and Frank B. Willis, vice presi- 
dent in charge of sales, all of 
Bendix Products Corp. also spoke. 





Denver Taxi Concerns 


Launch Driving School 
DENVER. —If plans advanced 
by the taxicab companies of Den- 
ver, officers of which met with 
city officials at a banquet at the 
Shirley-Savoy hotel one night 
during the past week, are carried 
out every high school student in 
Denver will receive practical in- 
structions next year in the driv- 
ing of automobiles as a part of 
his regular school work. 


The plan, sponsored by the 
Denver Taxicab association, of 
which all independent cab com- 
panies are members, is designed 
to promote greater safety. 

All city officials present at the 
meeting promised full co-opera- 
tion and said they would present 
the matter to school officials for 
consideration. 
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Speaks at Bendix Safety Meet 


CATA to Elect 5 Directors 
At Annual Meeting June 8 


CHICAGO.—A dinner and en- 
tertainment followed by the pre- 
sentation of brief reports on the 
past year’s activities and the elec- 
tion of five directors will com- 
prise the evening’s program of 
the Chicago Automobile Trade 
Assn. annual meeting June 8 at 
the Lake Shore Athletic Club. 

Selected by the nominating com- 
mittee and up for vote by the 
members as directors are L. J. 
Brady, Jenks Brady Motors, Inc.; 
V. C. P. Dreiske, Cadillac Motor 
Car Co. of Chicago; F. M. Miller, 
West Side Buick Sales Co.; L. S. 
Snow, Snow Bros., and F. H. 
Yarnall, Glenn E. Holmes, Inc. 

Snow, who is also treasurer of 
the CATA, and Miller are present 


members of the board. Brady, 
Dreiske and Yarnall have been 
named to succeed W. E. Butler, 
C. E. Gambill and R. H. Keeling 
as directors. 

K. K. Kenderdine, president of 
the association, will preside at 
the meeting which is expected to 
attract close to 800 dealers and 
their guests from this area. The 
principal report on achievements 
of the CATA during the past 12 
months will be delivered by A. 
C. Faeh, general manager, who is 
expected to cover such topics as 
the historic Chicago automobile 
show held last fall, the shortage 
in skilled labor, work in the field 
of ethical advertising, and other 
accomplishments of the assn. 











WHITE 


MAKES 


BIGGEST SALES GAIN 
IN THE INDUSTRY! 


White and Indiana first quarter registrations* are up 76% 
over first quarter 1935 while industry gains only 23% 


ES—White is going to town! First 
quarter registrations just released, 
show the big swing in 1936 is to the 
completely modernized White Line. 


While the industry as a whole showed 
a 23% gain in registrations for the 
first quarter of 1936 over the same 
period last year, White and Indiana 
registrations gained 76%—more than 
three times the industry’s average! 
In March, White and Indiana regis- 
trations were up 85% over March, 
1935, while the industry gained only 
26.5%. White’s March business was 
greater than any single month since 
March, 1927. 


Operators are investing their dollars 
in White equipment because today’s 
complete White Line has everything 
truck buyers want and must have 
for profitable transportation. 


Modernized inside and out—stream- 
lined—styled to the last minute by 
Count Alexis de Sakhnoffsky—the 
new Whites offer unusual advertising 
value. Beneath their streamlined ex- 
teriors, the new Whites have that 
superior White Quality, all through 
the truck, that makes for money- 
earning miles. 


Many of America’s foremost names 
in transportation are replacing their 
entire fleets with Whites. The re- 
cords show that where operators 
buy one or two new Whites, repeat 
orders quickly follow. 


For power, performance, economy, 
long life, prestige building appear- 
ance—in every price and capacity 
range— you can find no truck that 
will compare with a White. 


Investigate today’s White values! Telephone the nearest White Branch or Dealer or write 


THE WHITE MOTOR COMPANY, Cleveland 


*R. L. Polk & Co. Figures (Conn. not available) 


TRUCKS— 
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Midwest New, Used Car Sales and Inventories Gain 
Missouri Used Car Stock a 


April F igures Ahead of Mar.; 


Payrolls Also Show Increase 


CHICAGO.—Results of a survey 
by the Federal Reserve Bank of 
Chicago in the middle west show 
an upward trend in new car sales 
at both wholesale and retail, in 
used car sales, inventories and 
employment during April as com- 
pared with March of this year 
and April, 1935. 

Wholesale volume gained 4.5 per 
cent in number of cars sold over 
March, and was 13.1 per cent 
ahead of April last year. Retail 
sales increased 5.5 per cent over 
March and 25.9 per cent over 
April, 1935. 

Used car sales were three per 
cent higher in April than March 
and 24 per cent ahead of April 


last year, the tabulations from re- 
porting dealers show. 


Inventories of both new and 
used cars were higher. In the 
matter of new car stocks, dealers 
had 7 per cent more on April 30 
than at the end of the preceding 
month and 63.2 per cent more 
than a year ago. Trade leaders, 
however, do not consider this situ- 
ation alarming, since they want 
to be in position to make deliv- 
eries while the spring selling sea- 
son remains at its height and the 
brisk demand continues. 


Deferred payment sales are re- 
ported at 48 per cent of total 
sales. This is the same ratio as 


& 


in March and 10 per cent higher 
than in April last year. 

The bank’s analysis shows a 
14.9 per cent increase in payrolls 
for the automobile industry be- 
tween Mar. 15 and Apr. 15. In- 
cluded in the report are the states 
of Michigan, Illinois, Indiana, 
Wisconsin and Iowa. The obser- 
vation is made that the automo- 
bile industry turned in the best 
percentage of gain among all in- 
dustries. 


Chrysler Wage Raise 


TORONTO, Ont. (UTPS)—Effec- 
tive from June 1, the Chrysler Corp. 
of Canada, Ltd., announces an in- 
creased wage scale for all workers 
on hourly rates of pay, the increase 
to approximate 5 per cent of the 
present wage scales. K. Crittenden, 
operating manager, states this ac- 
tion by the corporation regarding 
its Canadian workers is in line with 
a similar increase recently announced 
by K. T. Keller, president of the 
Chrysler Corp., Detroit. 


Averaging 5 


Weeks’ Supply 


ST. LOUIS. — Enabling the 
dealer to make a direct compari- 
son of his used car prices and 
stocks with the average for the 
city, a bulletin issued by the 
Greater St. Louis Automotive 
Assn., lists consolidated reports of 
61 members, with blanks to be 
filled in with the individual 
dealer’s figures. 

The bulletin lists sales and 
stock together with prices and 
values for the month. Blank col- 
umns, in which the dealer lists 
his own figures, offer a direct 
comparison of his stocks with the 
city average. 

Last reports, for: April, show 
sales of 3,495 units, valued at 
$740,078.91. The average sales per 
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| money will 
| 10,000 new and used automobiles. 





dealer were 57, with the average 
price placed at $212. April showed 
an increase in sales from the 
March figure of 3,312 units, valued 
at $716,229.32. The average dealer 
sold 54 units in March at an aver- 
age price of $216. 

Stocks at the end of April were 
placed at 3,805, against 3,782 in 
March. Average stock per dealer 
remained stationary both months 
at 62 units. Average price, how- 
ever, rose from $232 at the end of 
March to $239 at the end of 
April. There is about a five weeks’ 
supply of cars on hand. 


April showed a 3.3 per cent sales 
increase over March and a 14 per 
cent gain over April, 1935, Stocks 
were up 3.4 per cent in April, 
over March and 13.9 per cent 
over April a year ago. 


KANSAS CITY. — Used car 
stocks here at the close of April 
totaled 3,476 units, according to 
a report of the Kansas City Motor 
Car Dealers Assn. (see ADN, May 
2, 1936). Sales during April were 
set at 2,997. 


Indicating a supply of a little 
over a month, heaviest stocks 
ranged in the 1929 and 1930 
groups. In almost all model 
brackets stocks outweighed sales. 
The average, however, was about 
a five-weeks’ supply, an improve- 
ment over the 40-45 day supply at 
the end of March, 

Models dating to 1928 and older 
outsold stocks, sales for April 
totaling 637 units against a stock 
at the end of the month of 460. 
Other models lagged behind at 
about a five-weeks’ average. 


Chicago Dealers 
Expect to Cash 
Heavily on Bonus 


CHICAGO.—With the dates of 
bonus payments drawing close, 
dealers in this area are putting 
forth renewed efforts to turn the 
bonds and cash into purchases of 


| motor cars. 


They are enthusiastic over pros- 
pects in this direction especially 


| since results of a survey among 
| ex-service men by the American 


Legion have been made known. 
Replies from Chicago veterans in- 
dicate they have committed them- 
selves to spend $3,000,000 of the 
$78,000,000 they will receive on 
new and used cars. 


Trade leaders are revising the 


| estimate sharply upward. M. J. 


Lanahan, prominent Dodge-Plym- 
outh dealer and former president 
of the Chicago Automobile Trade 


| Assn., of which he is now a di- 
| rector, 


is out with a prediction 
that $6,000,000 of Chicago bonus 
be expended upon 


Lanahan has joined other deal- 
ers in directing campaigns toward 
the ex-service men. His plan per- 
mits the ex-service man to take 
out a new or used car or truck 
immediately upon making a down 
payment less than the usual mini- 
mum and making up the deficit 
upon receiving his bonus money. 
Co-signers and “other red tape” 
are eliminated, the Lanahan an- 
nouncement states. 


Bus Chart 


ST. LOUIS.—The Bussmann Mfg. 
Co. of this city, producers of Buss 
Fuses, have published a chart giving 
the exact location of all auto, truck 
and auto radio fuses. The Buss 
chart shows what each fuse protects 
—where it is located—and how it is 
mounted—plus the correct size and 
amperage fuse to use. 
















Sparks 
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the outer tube is affected, leaving 
plenty of air in the other one to 
support the weight of the car 
until it can be brought to a stop. 
I consider this one of the great- 
est contributions to safety on the 
highways that the rubber indus- 
try ever has made. 
* * * 

LITCHFIELD JOINED Good- 
year in 1900, when he was 23 years 
of age. He was placed in charge 
of manufacturing and production. 
A graduate of Massachusetts 
Tech, he had built tires for the 
International Vehicle Tire Co., of 
Chelsea, Mass., for the Waltham- 
Orient and the Locomobile, so he 
had his toe in the door when he 
went to Akron. Two years later 
he brought a tire that was the 
precursor to the famous straight- 
side type pioneered by Goodyear 
and the company’s first original 
equipment order came from Win- 
ton in that year, an order for 10 
sets of 34x4 casings. The straight- 
side tire came into being in 1905. 
Litchfield’s latest achievement in 
the casing field is the G-3 and the 
new Double Eagle, the company’s 
present leaders. 

* * * 

FROM THE BOOK, too, I have 
had it brought back to me most 
forcibly the contribution the rub- 
ber industry has made to the de- 
velopment of the automobile 
through the lowering of costs and 
the tremendous increases in mile- 
age, made possible by such pro- 
duction experts as Litchfield. For 
instance, you used to brag about 
getting 1,500 or 2,000 miles out of 
your fabric casings; now you 
squawk if you have to buy new 
rubber at 25,000 miles. And look 
at today’s low prices for a vastly 
superior tire to what we had in 
1908, when, according to Allen, 
“tires formed by far the largest 
single expense in connection with 
automobile ownership and consti- 
tuted something of an obstacle to 
the purchase of a car. A Ford 
size tire, plain tread, cost $35, or 
$38.75 with a Bailey tread on it. 
The heavy tourist type sold at 
$47. The 30x3%% tube cost $10 
more. Or if you went in for a 
larger car you might get a 37x5 
tire for $99.50, a tube for $20 ad- 
ditional, Clincher tires cost about 
15 per cent less. A set of tires for 
a Packard would cost around 
$500.” 

+ a a 

JUST TO SHOW you how men 
like Litchfield have made possible 
the low price of automobiles to- 
day, let’s see how much present 
tires cost. The figures given me 
show that for the Ford size the 
consumer pays $13.25 for his cas- 
ing and $2.75 for the tube. In the 
next bracket and most popular is 
a tire listing at $15.70 and a tube 
at $2.90. Compare these with 
1910 and you will appreciate more 
what the rubber industry has 
done for us. 

* * * 

FLUCTUATION OF crude rub- 
ber prices also is interesting to 
study in the chart carried in the 
book. Since 1875 those prices 
have run up and down the scale, 
reaching a high of $3 a pound 
during the second Brazilian pool, 
and in later years dropping to as 
low as two and seven -eighths 
cents a pound. At the present 
time the average price is around 
16 cents. 

* Es * 

ALL THE BRASS HATS of the 
automobile industry are not in 
attendance at the 500-mile race 
in Indianapolis today. I’d venture 
to predict you will find some of 
them jolly-taring it on Lake 
Sainte Claire, on the shores of 
which is located the swanky 
Grosse Pointe Yacht Club, of 
which our own George M. Slocum 
is commodore. 


The formal opening of the 
club’s season takes place today, 
which ought to attract a good 
representation of the automobile 
magnate division of the club. For 
on its roster I find many familiar 
names—Edsel Ford, K. T. Keller, 
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W. S. Knudsen, Charles F. Ket- 
tering, A. Edward Barit, Abram 
vanDerZee, Fred Zeder, Roy Peed, 
Alfred J., Charles T., Fred J., 
Lawrence P. and W. A. Fisher, 
Robert C, Graham, Stuart G. Bait, 
Ned Chalfant, Charles S. Mott, 


the two Roy boys, Ross and 
Hubert; Charles E. Sorenson, 
Joseph D. Burke, William B. 


Mayo, Ray Day, Charles Bohn, 


et al. 
* * * 

“WILL YOU wish me luck, old 
timer? I’m leaving the realm of 
paste pot and shears to peddle 
merchandise.” That’s the way 
Leon Banigan, editor of Motor 





| 





World, takes to break the news 
that the middle of June he takes 
over as merchandising director of 
the Edison-Splitdorf Corp. of 
West Orange, N. J. 


Not only will I wish him luck, 
but I’ll let him rub my hump, if 
that will help him any, for al- 
ways I have had the greatest 
respect for Ban as a newspaper 
man. His Motor World training 
should stand him in good stead 


now in the new job. Probably he | 


knows more dealers and jobbers 
than any other man in this ilk of 
ours. He came originally from 
the Associated Press, which has 
given the automobile industry 
such men as Jim Dalton and Neal 
Adair of Motor, and Sam Fuson 
and Jimmy Wines of the Kudner 
Advertising Agency and when you 
carry the AP stamp that is a 
guarantee you know the news- 
paper business. 


| provided daily by two giant car- 


| plant in Detroit. 
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Huge Carburetor 
Runs 100 Motors 


DETROIT. — Any average mo- 
torist driving a modern low-priced 
car could travel one and one-half 
times around the world at a speed 
of 20 miles an hour, on the fuel 





buretors in use at the block-test 
department of the Plymouth main 


The mammoth carburetors sup- 
ply the fuel for all Plymouth en- 
gines as they are being “run in” 
under their own power on the test 
blocks, before the engines are in- 
stalled in new 1936 model cars. 

During this run in period in- 
spectors make final tappet ad- 
justments for proper clearance 





and check the performance of 





Jack Barker Makes Money with 
the INTERNATIONAL Franchise 


@ Jack Barker of Carrollton, Ga., is 
another International dealer doing an 
excellent job selling trucks. His sales 
record is impressive, coming from a 
town of only 5,000 population, in a 
strictly agricultural county. 


Starting with International in Aug- 
ust, 1933, Mr. Barker sold 8 trucks the 
rest of that year. He hit his stride in 
1934 with 35 trucks sold. Last year 
he boosted his sales to 45 trucks. In 
selling Internationals he has experi- 
enced what so many dealers report: 


one sale leads to another because 
International owners are satisfied own- 
ers and they tell their friends about 
their trucks. Read his letter below. 


Your biggest opportunity is with 
International. Bear this fact in mind: 
International new-truck registrations 
for the year 1935 over 1934 showed a 
gain nearly three times as large as that 
of the truck industry as a whole. Ask 
our nearest branch for complete in- 
formation on the International fran- 
chise for your territory. 


INTERNATIONAL HARVESTER COMPANY 


606 So. Michigan Ave. 


Here Is What 
International 


Offers: 


A complete line of trucks from Half- 
Ton to powerful Six-Wheelers. A 
reputation without equal for quality 
and after-sale service. 230 Interna- 
tional Harvester branches offering In- 
ternational dealers the closest possible 
assistance in sales and service. Inter- 
national Truck finance plan on both 
new and used trucks. Largest adver- 
tising campaign of any full-line 
truck manufacturer, constantly pro- 
moting the sale of Internationals 
in national magazines, newspapers, 
vocational publications, and 
through direct-mail. 


—— 
TALC L 
mv. Van 


(INCORPORATED) 


Chicago, Illinois 


Jack Barker, Owner _— 
CHRYS r 
RYSLER, PLYMOUTH AND PACKARD 
INTERNATIONAL TRUCKS 


SALES AND sony Ee 
PHONE 490 


Carrollton, Georgia 


International Harv. 
est 
4 tlanta, _ Company, 


Gentlemen; 


In regara 
Say that you to the International 
ness dealings vite best truck on the 


Truck Contract, w. 
you have been very pl 


Market today, and ¢ 
asant and Profitable 


We have ney 
©n all lesser never h, 
tro 
Atlante br oh hs tee we 


® 
© are very proud to be 


© purchasers able to t 
— with them heue have been Using Totenrat” 
TY ©xperience o¢ stheon enough so that they are Onals or 
We have found 
F and hope ¢ 


Aiea 


© majority of our 


have been 
buying on the satis. 


every engine at various speeds. 
Each of the big twin carburetors 
is capable of fueling 100 engines, 
so that 200 power plants can be 


run in on the test blocks at the 
same time. 


The combined capacity of the 
two master units is 1,300,000 cubic 
feet of vaporized fuel per day. 
This would run a single engine 
a distance of more than 37,000 
miles in high gear, equivalent to 
driving one and one-half times 
around the world. 

While engines are being “run 
in” on the test blocks, they must 
be supplied with electric current 
for ignition, oil and water as well 
as with fuel. Each of these re- 
quirements also is supplied by a 
master system, proportionately as 
large as the carburetors when 
compared to standard units for a 
single motor car. 


Just want to 
hat our busi. 


Ps eile) ale 
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Judges Check Records to Find 


GM Announces Participation 
In Texas Centennial Exhibit 


NEW YORK.—Alfred P. Sloan 
jr., president of General Motors 


Corp., has announced that Gen-| 


eral Motors will participate in the 
Texas Centennial 
Dallas from June 6 to Nov. 29, 
with an exhibit of progress in 
automotive and allied fields, com- 
pletely housed in a separate build- 
ing to be known as the General 
Motors Auditorium. 

The products of General Motors | 
and its various subsidiaries and 
affiliated companies will be on 
display along with exhibits of the 
General Motors Research Labora- | 





tories in the completely remodeled | 
General Motors Auditorium. The | 
building is the former State Fair | 
Park Auditorium. 

The building has been trans- | 
formed and modernized completely | 
inside. 

For the comfort of visitors, | 
there are 1800 seats in the bal-| 


cony and the entire building is 
cooled and air conditioned by the 
Delco - Frigidaire Conditioning 


eo | Corp. 
Exposition at| 


In the main exhibition hall, mo- 


tor cars will be on display, repre- | 


sentative showings of Chevrolet, 
Pontiac, Oldsmobile, Buick, La 
Salle and Cadillac. The foilr cars 
grouped around the centerpiece 
are finished in blue bonnet blue, 
the color of the state flower of 
Texas. Also in the main exhibi- 
tion hall is the famous General 
Motors safety car which illus- 
trates the safety features common 
to all General Motors cars by 
means of metal panels, about the 
size of an automobile license 


| plate, which automatically shoot 


out from the car. There is also a 
Chevrolet chassis which shows 
the parts of the car supplied by 
General Motors parts and acces- 
sories divisions. 





Nash Moves to Increase 
Sales Activity in Far East 


KENOSHA, Wis. — Aggressive 
sales activity in the foreign ex- 
port field by Nash Motors Co. is 
indicated by factory announce- 
ments relative to new representa- 
tion in Australasia, South and 
East Africa, India and Ceylon. 

F. A. Spencer, who is to han- 
dle the South African - Indian 
area, sailed last week for Cape 
Town, via Southampton, to re- 
main in Cape Town territory 
three months and then proceed 
along the East African coast and 
to India and Ceylon. Spencer pre- 
viously had been in charge of 
parts, service and wholesale sales 
of General Motors export and 
more recently in business for 
himself. He also has served as 
eastern zone manager for Olds- 
mobile. 

J. L. Todd, assistant export 
sales manager, sails next week 
for Australasian regions, accom- 
panied by C. C. Radcliffe who has 
been appointed resident special 
representative of Nash Motors 
Co. for Australasia. 


Oldest Studebaker Owner 


SOUTH BEND.—tThe Stude- 
baker Veteran Owner Contest has 
come to an official end, and the 
judges are now engaged in exam- 
ining and investigating the rec- 
ords of the more than 2,000 Stude- 
baker owners who filed their en- 
tries. 

Grand prize, to be awarded to 
the person living in the United 
States who has owned Studebaker 
automobiles for the longest con- 
tinuous period of time, is a Presi- 
dent Cruising Sedan. 

“The contest was a surprise to 
us all,” said Geo. D. Keller, vice- 
president in charge of sales. “We 
knew, of course, that we had 
many owners who have owned 
and driven no other make than 
Studebaker for as long as 20 
years or more, but none of us 
realized how numerous’. these 
Studebaker veteran owners really 
are.” 

Entry blanks are being care- 
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take on a truck dealership, 


consider that you are going into a permanent busi- 
ness. The future of highway transportation, of the 
motor truck industry, and of the truck dealer is 
absolutely assured; the market for motor trucks is a 
permanent market, and represents a demand which is 
bound to increase for years to come. 


When it comes to a matter of which truck you should 
represent, you will find that Federal offers a number 
of worthwhile advantages: 


A complete line of trucks 


from % to 7% tons; a product 


which is recognized for its stamina, economical opera- 
tion, and long life; the most beautiful line of trucks 


FEDERAL MOTOR TRUCK COMPANY « - 


| FEDERAL TRUCKS 


for | based: 


for any other for ut 
official | from. 


20% ahead of the same 
period of 1929!—The big- 
gest single month in the 
history of the truck indus- 
try! What other major 
business can boast a come- 
back like that? Never 


before were 


franchise so 


the opportu- 


nities offered in a truck 


great. Never 


before were the profit pos- 
sibilities in merchandising 


trucks in connection with 
passenger cars so alluring. 


Federal has ever built; the backing of a manufacturer 
which is second to none in financial strength and 
experience; aggressive advertising and merchandis- 
ing support; and finally, a sensational new light-duty 
Federal, the %-1 ton Model 10. The standard chassis 
is priced at $545, F. O. B. Detroit. Available in three 
wheelbase lengths and with five low-priced standard 
bodies. It is the truck thousands of operators have 
been waiting for and opens up a big, new, profitable 


market for Federal dealers. 


We shall be glad to furnish complete information 
about the profit making possibilities presented by the 


Federal dealer franchise. 


DETROIT 





fully checked by the board of 
judges, and the name of the win- 
ner will be announced as soon as 
his claim to being the longest 
continuous Studebaker owner has 
been definitely established. 

Studebaker began the manufac- 
ture of self-propelled vehicles in 
1902; in that year 20 electric run- 
abouts and trucks were produced. 
In 1904 the company began manu- 
facturing gasoline propelled auto- 
mobiles, and during the next seven 
years built and sold 2,481 pas- 
senger cars and trucks. In 1910 
Studebaker acquired ownership of 
the Everitt-Metzger-Flanders Co., 
and in 1911 the Studebaker Corp. 
was organized. 


Parker Elected 
To Head Group 


NEW YORK.—W. J. Parker, of 
W. J. Parker, Inc., trade associa- 
tion consultants, has been elected 
president of the Trade Assn. Exe- 
cutives in New York, succeeding 
Harry R. Meixell, at the group’s 
annual meeting at the Hotel 
Pennsylvania. W. J. Donald, man- 
aging director of the National 
Electrical Manufacturers’ Assn. 
was chosen vice-president and 
James L, Fri, managing director 
of the Toy Manufacturers of the 
U.S.A., was named secretary-treas- 
urer. 

In addition to these officers, 
four members were elected to the 
executive committee. They were: 
Earl Constantine, managing direc- 
tor of the National Assn. of Ho- 
siery Manufacturers; Herbert 
Gutterson, president of the Insti- 
tute of Carpet Manufacturers of 
America; Emmett Hay Naylor, 
secretary-treasurer of the Writing 
Paper Manufacturers Assn.; and 
Harvey Willson, general manager 
of the Upholstery and Drapery 
Textile Assn. 

In addressing the luncheon, 
Robert E. Freer, member of the 
Federal Trade Commission, de- 
clared that the question of for- 
mulating a definite policy on open 
prices is now being studied by the 
commission, but that it has not 
yet determined “how far we may 
go under the law in sanctioning 
proposed Group 2 rules, contain- 


| ing open price provisions.” 


New Ford Rotunda 


Attracts Large Crowd 
DETROIT.—The new Ford Ro- 
tunda, opened to the public for 
the first time May 16 attracted 
54,385 visitors during the first 
seven days it was open, records 
at the Ford Motor Co. home of- 
fices showed. 





AS OTHERS 
SEE IT 





(Continued from Page 6) 
will protect operators of taxicabs 
in New York City in their use of 
an insignia or a color design for 
their cabs. 

The piracy of names and 
trademarks has operated against 
the successful advertising of cab 
services in the city and many 
thousands of dollars have been 
futilely spent in the past trying to 
protect colors and trademarks 
under common law rights.—Phoe- 
be C. Marks World Wide Ad- 
vertising Corp., New York. 


All One Word 


Isn’t it possible for you to post 
a notice in your proof-reading 
department that the name of this 
company is always to be printed 
as one word, instead of as two 
words “Auto Car,” as it appeared 
in your issue of May 23? 

You can put it down as one of 
our idiosyncrasies, if you wish, 
but that is a thing that I had to 
struggle with for years not only 
with your publication, but with 
many others.—Robert F. Wood, 
Advertising manager, Autocar 
Co. 
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Federal Truck Sales s Chief Sees Big Sales Future 


Bowman Believes Recovery 


Extends All 


DETROIT. Back from two | 
trips which carried him through | 
southern territory as far south as | 
Florida, and from Detroit to the 
southwest to Dallas, Tex., J. F. | 
Bowman, vice-president in charge | 
of sales of the Federal Motor | 
Truck Co., is optimistic in regard 
to the truck sales situation in 
general throughout the territory 
that he visited. During his south- 
ern trip Bowman visited Orlando, 
Jacksonville, Miami, West Palm 
Beach, Tampa, Lakeland, Atlanta, 
Ga., Chattanooga, and 
St. Louis. 

“My stay in Florida makes me 
feel sure that Florida is building 
well for present and future pros- 
perity,” said Bowman. “The boom 
is over and in its place is a quiet 
aggressiveness that is making 
progress for Florida and _ its 
people. Many Florida cities are 
making strong bids to attract 
home owners. Tourist business is 
now cared for by trained, perma- 
nent organizations which do a 
much better job than the old 
method. I believe that Florida 
will soon become one of the finest 
fields in the United States for 
motor truck sales. 

“Other especially bright spots 
on the business horizon where I 
visited include Atlanta, where M. 
H. Elder, our dealer, is building 
a new sales and service establish- 
ment, and Chattanooga, where 
the gigantic TVA project is em- 
ploying many men and many 
trucks. Business conditions in 
southern cities are much better 
than a year ago and people are 
very hopeful in regard to the fu- 
ture.” 

On his trip to Dallas, Tex., in 
the southwest, Bowman was ac- 
companied by Rex F. Glasson, 
Federal’s New Business depart- 
ment manager. The high point of 
the trip was a merchandising 
meeting held at the Hotel Adol- 
phus at Dallas which was at-| 
tended by the Dallas, San An-| 
tonio and Houston dealer organi- | 
zations. Among those present | 
were E. Gordon Perry, Federal’s | 
Dallas dealer, H. E, Watson, | 
eral San Antonio dealer; S. H. 
Gripp of Eller and Gripp Co., 
Houston dealer and his orgé aniza- | 
tion, E. C. Hall, Galveston dealer 
J. Ed Schmitz, James L. Sensi 
son, and Gordon Perry jr., all of | 
Dallas. 

“From 


N idee Plans | 


Trucking Rules | 


LINCOLN, Neb.—The state rail- | 
way commission has decided to 


Memphis 


gathered | 


information 


proceed to regulation of commer- 
grant of power in the absence of 
specific regulatory measures by 
will require Nebraska trucking 
companies operating for hire to: 
venience and necessity. 
2 Indemnify the public against 
3 File tariffs showing rates and 
charges for transportation of 
4. Adopt uniform system of ac- 
counts and of filing reports. 
ing up to this action for several 
mission held an open hearing at- 
tended by 250 truck operators and 
tion of their industry. They urged 
the commission to act. Truckers 
be given certificates automatically 
upon application, while those go- 
will have to meet the commis- 
sion’s requirements and appear at 


cial trucks under its constitutional 

the legislature. The commission 

1 Obtain certificates of con- 
loss. 

property. 

The commission has been edg- 
months. Last September the com- 
others on the question of regula- 
operating on June 1, 1935, are to 
ing into business after that date 
a public hearing. 


Over America 


two] during our stay there under- | 
stand that business in an ter- | 
ritory very close to normal,” 
said Bowman. “In fact it is con- | 
sidered one of the brightest spots | 
on the business map of the United | 
States. The Texas Centennial this | 


is 


15 


summer will undoubtedly attract | Hy 


many people to Texas because of | 
its historical and industrial 
terests, and naturally millions of | 
dollars will be spent there. This, | 
of course, will stimulate business | 
even more and truck dealers ex- | 
pect to get their share of the 
business generated by this spend- | 
ing. 

“Business at Houston, is very | 
good. S. H. Gripp recently ac- | 
cepted delivery of a fleet of 10) 


in- |i 


THIS CONVOY’S destination was Mt. Gretna, Pa. It was driven there by members of the Quarter- 
master Corps of Camp Holabird, Md., as part of their training. The trucks are for the Pennsylvania 
National Guard, The convoy is made up of 118 of the 193 2%-ton trucks recently completed by the Fed- 
eral Motor Truck for the War Department, which were distributed throughout several states. 


be found quite wide-spread in the 
southwest.” 


ton. This order is evidence of the 
prosperity which | is s beginning to 


2-ton trucks which were driven 
through in tandem style to Hous- 
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West Coast Trailer Industry Makes Great Strides 


Many Californians Have 
Permanent Homes on Wheels 


By ART LA VOVE 


LOS ANGELES.— With most 


of the scenic wonders of the U. S. | 
or | 
it | 
| finished costs touched at $5,000 


either within its boundaries 
within easy motoring reach, 
was inevitable that California, the 
mecca of retired Americans, 
should offer an_ exceptionally 
promising field for trailer homes. 

To many residents on 
Pacific Coast, retired for the most 
part and living on modest in- 
comes, the trailer offers a perma- 
nent home. They move about as 
their mood dictates, visiting the 
mountains and the seashore, and 
feasting their eyes on the natural 
wonders in which the state excels. 

Just when the first trailer came 
into existence in Southern Cali- 
fornia is not recorded, but there 
is a legend that away back in 
1912 a stalwart pioneer devised a 
baggage carrying affair that he 
built himself and attached to his 
Winton Six. 

Many Plants Started 

A survey of the trailer industry 
on the Pacific Coast reveals that 
the trailer idea developed steadily 
but slowly through the years fol- 
lowing the war until the early 
’30’s. Then the manufacturers 
began to toy with the idea of 
adapting some of the automobile’s 
streamlines to their product. 

Sales rose and dozens of so- 
called “plants” came 


I 


a 


iM (iia 


the | 





into being | 


ever, many of the large manufac- 
turing organizations stepped into 
the luxury class by turning out 
palatial land-going yachts whose 


each. 
Aviation Design Noted 

In constructing present - day 
trailers, Los Angeles builders have 
also looked to aviation for help 
and guidance. The lightest and 
strongest trailers are of all-metal 
construction while the majority 
of standard units are made of 
composition which shows an ex- 
cellent ratio of strength to weight. 

One of the largest organiza- 
tions, the California Coach and 
Mfg. Co. of Long Beach, has cap- 
tured much favor by its method 
of construction. Offering three 
models in 10-, 12- and 14-foot 
lengths the chassis employs a 
chrome-vanadium axle which is 
underslung on a steel frame with 
twin steel axles carrying the 
spring shackles forward. 

Mounted on the forward end is 
a jack-action pneumatic bogie 
wheel and a Zagel-Meyer coupler. 
The entire undercarriage has 
been electrically welded into one 
interlocking unit capable of carry- 
ing many times the weight im- 
posed upon it. Airplane spruce, 
strong and of minimum weight, is 
featured in the structural frame- 


ie 
2 
aE 


INTERIOR VIEW of the de luxe Travel-Ome trailer. Compactly 
designed, the modern trailer affords many comforts of home for those 
who like to carry their homes behind them. 


with overall-clad executives who | 
were sales chiefs, presidents, sales | 
staffs and factory workers all) 
rolled into one. At one time there | 
were 90 such plants in Los| 
Angeles County alone. 

Of this number approximately | 
15 became regular manufacturers | 
on a production basis and, accord- 
ing to figures released by the 
Los Angeles Chamber of Com-| 
merce, their production 
amounted to about $500,000. 

Not counting units produced 
according to individual specifica- 
tions, the average delivered price 
per trailer amounted in the past 
year to approximately $500. How- 


| ” 
| man-type 


in 1935 | 
| enamel. 


work. A combination of Oregon 


| fir plywood and canec-tempered 
| hardboard is used throughout the 


construction. All models 
been built with the “Pull- 
of roof while the out- 
the standard 


body 
have 
side covering of 
corners and seams protected by 
aluminum molding. The company 
offers, as a de luxe touch an en- 
tire exterior finish in baked 


The 
distribution and streamlining so 
as to eliminate 


weaving while in transit. It 





sidesway and| 
is | overall length of 15% 


THIS TRAILER was one of those displayed at the recent outdoor 
show staged by the Automobile Club of Southern California. The 
California trailer industry is fast assuming big proportions. 


claimed that the coach may be 
towed at any speed practical for 
the towing car. 


Meet Special Problems 


For the ultra in trailers many 
go to the plant of the Outdoor 
Equipment Co. in Los Angeles 
for “Road-home” coaches. Here 
a trained staff of engineers, 
draftsmen and shop workers are 
able to meet whatever building 
problem the customer might 
pitch their way. 

No two trailers produced at 
this unique plant have been pre- 
cisely alike in equipment and fur- 
nishings. Each unit expresses in 
some way or another the desires 
of its owner or the creative abil- 
ity of the builders. In the past 
several months this organization 
has been called upon to work out 
problems such as a complete hot- 
and-cold water system under high 
pressure; an air-conditioning sys- 
tem; a photographic dark-room 
and chemical laboratory with cir- 
culating water; a 3,000-watt spe- 
cial electric generating plant; a 
steam pressing machine and a 
complete bar with beer tap, elec- 
tric mixing machines and last, 
but not least the good old brass 
rail. 

Securing Distribution 

Equally popular are the trailers 
manufactured by the Gypsy Cara- 
van Co. which has secured distrib- 
utors all along the Pacific Coast, 


| thereby greatly increasing orders 
and progressing to the ultimate | 
step whereby the builder will be | 
| relieved of most of the sales ef- | 
procuring | 


fort. The thought of 
regular distribution is one that is 
taking hold with many of the 
other standard manufacturers 
here. 

Pleasing to the eye are the ex- 


terior and interior arrangements | 


coach consists of leatherette with | of the Hollywood Trailer which, | 


as its name suggests, has man- 

aged to incorporate some movie- 

dom’s airiness in its design. 
Built by the Hollywood Trailer 


| Co. of Hollywood, the profile sug- | 


builders have also given) 
thought to the matter of weight | 


gests a segment of an airplane 
wing with blunt, 
body and tapered rear. The four 
passenger model contains an 
feet with, 





rounded fore- | 


across the forward end a daven- 
port which can be quickly ex- 
tended into a double bed. At the 
other end are two single beds set 
lengthwise with a chest of 
drawers. The central space is 
utilized on one side for the 
kitchenette, ice box, food lockers, 
stove and on the other for ward- 





plant, run on the same basis as 
that of an automobile company’s 
is producing 30 units per month 
for Pacific Coast use. 


Priced at $395 Up 
Ranging in price from $395 up- 
ward the “Travel-Ome” units are 
universally known ffor their 
smooth riding qualities, luxurious- 
ness of interior appointments and 
trimness of exterior design. 


Thus like Time “Trailers march 
on!”—and rapidly approach 
standardization methods of manu- 
facture and selling in Los 
Angeles. Residents of this city 
not long ago were given a chance 
to visit an outdoor show, staged 
by the Automobile Club of South- 
ern California. 


There were trailers of every 
conceivable size, type, shape and 
price. Before the eyes of on- 
lookers were ranged accessories 
for comfortable trailer travel. It 
was the infant industry’s way of 
announcing to Los Angeles, in 
particular and the nation in gen- 
eral that it had “arrived,” and 
that, like its predecessors the 
automobile and _ airplane _in- 
dustries it would, in the near 
future reach maturity! 


SHINY AND STREAMLINED is this Silver Lark trailer on dis- 
play at the recent outdoor show sponsored by the Automobile Club of 


Southern California. 


robe, vanity 
nets and mirror. There are 
many drawers conveniently 
cated, storage lockers and racks. 

The majority of 
trailers possess an undercarriage 
and drawbar of heavy 
steel frame with a body composed 
of rigid wooden members covered 
by leatherette or Masonite. Sev- 
eral of the latest models produced 
by this corporation have bodies 


also 


lo- | 


| 


Hollywood | 


pressed | 


|}compared with 


of pressed steel framework with | 


“armor-ply,” which 


with body 


exteriors of 
is plywood 


becomes integral with 


steel | 
| pressed on the *wood so that it 
it. Mean- | 


while it was learned that Holly- | 


in the near future 
styles. 

Also popular is 
manufactured by 
Ome” corporation 


the “Travel- 


whose 


Delivery on the dot 
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DIVISION OF BORG- Bee CORPORATION 


the product | 


] | 
a | compared with 


| Automobile 


Here the influence of airplane design is evident. 


and medicine cabi-© 


Germany’s Auto Output 
Registers Marked Gain 


WASHINGTON. Germany’s 
motor vehicle output registered a 
substantial increase during the 
first three months of this year 
the last three 
months of 1935, according to the 
U. S. Commerce Department. 

Passenger car production was 
particularly high during January 
when 18,238 units were produced 
compared with 13,461 units during 
January, 1935. In February of this 
year, production totalled 17,958 


| wood Trailers will be available,| Units against 15,306 units in the 


in all-metal 


corresponding month of 1935. 
March production amounted to 
20,304 units compared with 18,785 
units in March, 1935. The decrease 
in the February, 1936, production 
January, it is 
pointed out, was due to the Berlin 
Show which took 
place during February. The intro- 


| duction of new models resulted in 
| the March advance. 


German imports of passenger 


| cars in March of this year totaled 


154 units of which 17 units were 
of American origin compared with 
690 units in March, 1935, of which 


| 585 units were of American ori- 
gin, according to the report. 


| eral Motors of Canada, 
| with its “buy-in-Canada” 


Buys in Canada 


TORONTO, Ont. (UTPS) — Gen- 
Ltd., in line 
policy, has 


| placed an order for 20,000 tons of 


| Nova Scotia 
| Dominion Coal 


steam coal with the 
Co., and for the 
first tim: the big Oshawa plant of 
General Motors will operate with- 
out dependence on imported fuel. 
This order will cover all the com- 
pany’s fuel needs for the coming 
year, 





60% of Pacific 
Maintenance 


Show Reserved 


LOS ANGELES.—More than 60 
per cent of the available exhibi- 
tion space at the Automotive 
Maintenance Show to be staged 
at the Pan-Pacific Auditorium, 
June 18-21, has been taken by 
manufacturers, declares J. Leslie 
Morris, chairman of the show 
committee. 


The list of manufacturers who 
have reserved their space follows: 


Accurate Parts Mfg. Co.; Albert- 
son & Co., Inc.; Aluminum Indus- 
tries, Inc.; American Hammered 
Piston Ring Co.; Automotive Buyers 
Guide; Automotive Specialty Corp.; 
Armature Exchange Co. 

Baldor Electric Co.; Bear Mfg. 
Co.; Black & Decker Mfg. Co. 

Chicago Rivet & Machine Co.; 
Cooper Screw Mfg. Co.; R. W. Cot- 
tle Mfg. Co. 

Dorman Star Washer Co.; Defiance 
Spark Plug Corp. 

D. Edelmann & Co.; 
bestos Co. 

Federal-Mogul Corp.; Fluor Stor- 
age Battery Co.; Fitzgerald Mfg. 
Co.; Fostoria Pressed Steel Corp. 

Guaranteed Parts Co., Inc.; Globe 
Bearing Co. 

Hall Mfg. Co.; Hastings Mfg. Co.; 
Ernest Holmes Co. ' 

Imperial Brass Mfg. Co. 

Jadson Motor Products Co.; Jahns 
Quality Pistons, Inc. 

Kennedy Mfg. Co. 

Lempco Products Co. 

Marlin-Rockwell Corp.; Modern 
Equipment Corp.; J. Leslie Morris 
Co., Inc.; Murphy Varnish Co. 

National Carbon Co., Inc.; 
tional Motor Bearing Co. 

Packard Piston Ring Co.; Pacific 
Piston Ring Co.; Oakite Products, 
Inc.; Park Chemical Co.; Permatex 


Emsco As- 


Co.; Plomb Tool Co.; Power Products 


Co.; P & D Mfg. Co. 

Shepard-Thomason Co.; 
Williams Co. of Calif.; Sewall Paint 
& Varnish Co.; E. M. Smith Co.; 
S & M Lamp Co.; Sunnen Products 
Co.; Supco Products Corp. 

J. A. Tumbler Laboratories; To- 
ledo Steel Products Co.; Tung-Sol 
Lamps Works, Ltd. 

United States Spring 
Co. 

Van Cleef Brothers; Van Dorn 
Co.; Van Norman Machine Tool Co.; 
Vellumoid Co.; Victor Mfg. & Gas- 
ket Co. 

Wilkening Mfg. 
Battery Supply Co.; 
Watson Co. 

Zim Mfg. Co. 

These manufacturers subject to 
confirmation: ; 

A. P. Parts Corp.; 
Control Co.; Hein-Werner 
Parts Corp. 


Co.; 
John Warren 


Electric Heat 
Motor 


Los Angeles Assn. 


Names Pelton 


Na- | 





Sherwin- | 


& Bumper | 


Whitaker | 
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facturers has been formed to hold | rived in Detroit this week for the 


a national show in this city. 


The new group believes, accord- 
ing to its announcement, that as 
exhibiting manufacturers its 
members have the right to regu- 
late the show they pay for. 


Secretary of the association is 
R. G. Ames, and S. M. Dover is 
treasurer. The temporary direc- 
tors are: Baldwin Sears, Aurora 
Equipment Co.; E. J. Jacobs, gen- 
eral manager, L. J. Miley Co.; 
Fred Tams, Globe Specialty Co.; 
G. C. Van Veen, Pharis Tire & 
Rubber Co.; A. E. Storey, Storey 
Associated Refineries; S. M. 
Dover, Do-Ray Lamp Co., and L. 
E. Brown, Federal Auto Products 
Co. 


De Soto Dealers 
Meet at Detroit 


DETROIT.—Two groups of De 
Soto dealers and salesmen, one 
from western New York and an- 
other from Sioux Falls, S. D., ar- 


VURAL 





first of a series of factory inspec- 
tion and sales meetings at the 
De Soto plant this summer. The 
dealers drove away new cars from 
the factory at the end of a two- 
day session. 

The dealers were officially 
greeted at the breakfast by L. G. 
Peed, vice-president, and H. G. 
Moock, vice-president of the 


Plymouth division of the Chrysler | 
Corp. Peed awarded two trips to| 
the Indianapolis 500-mile race Me- 


morial Day, to salesman Henry 
Klein of the Louis Rose High- 
land Park branch, for selling the 
most De Sotos during the third 
week of the “race.” 

In the group from western New 
York were 38 dealers and sales- 
men headed by Stuart and John 
Gibson of the John J. Gibson Co., 
Buffalo; Joe and Anthony Marra 
of Marra Brothers, Olean; Carl 
Johnson of Jamestown; R. E. 
Kreider of Erie, and R. A. Land- 
sheft of Buffalo. 

From South Dakota were 34 
dealers and salesmen who quali- 
fied for the trip through a recent 





contest, under the leadership of 
Cc. E. Hartman, of the Hartman 
Motor Co., Sioux Falls; Ralph 
Julian, of the Julian Motor Co., 
Flandreau; and A. S. Jackson of 
Belle Fourche. Carl Spillman, De 
Soto dealer of Worthington, Minn., 
accompanied the South Dakota 
group. 


Correction 


DETROIT.—A second error in 
the commercial car registration 
figures supplied Automotive Daily 
News by R. L. Polk & Co. has 
occurred. 


The to-date total of truck regis- 
trations shown in the ADN Pink 
Sheet 
was incomplete. 


The total to date includes Janu- 
ary and February with March 
complete except for Connecticut 
and 44 states for April. The to- 
tal commercial car registration in 
1936 to date is 189,268 units com- 
pared with 149,527 units in 1935. 

Registration to date by makes 


NAO Ny 
IRN 


The Mullins Red Cap 


for Wednesday, May 27| 





Make 


Autocar 
Brockway 
Chevrolet 
Diamond T 
Dodge 
Federal 

Ford 

GMC 

Indiana 
International 
Mack 
Plymouth 
Reo 

Sterling 
Stewart 
Studebaker 
Terraplane 
White 
Willys-Overland 


1936 


Pontiac Moves Johnson 


PONTIAC.—J. L. Johnson, for sev- 
eral years manager of the organiza- 
tion and analysis department of Pon- 
tiac Motor Co., has been appointed 
assistant manager of the Washing- 
ton, D. C. zone. 





Here is one of the most profitable opportunities 
ever offered automobile dealers: The Mullins 
Manufacturing Corporation, long a supplier of 
fenders, bodies and other stamped metal parts 
to leading automobile manufacturers, is now 
making all-steel, two-wheel, utility trailers. An 
entire plant is devoted exclusively to the volume 
production of the Red Cap trailer — permitting 
an exceedingly attractive retail price. Just divide 
the total number of motor car registrations in 
your territory by one hundred and you have a 
conservative estimate of your potential sales! 


The Red Cap trailer will be distributed through 
direct dealers with open territories at an ex- 
ceedingly attractive sliding scale of discounts. 


WRITE FOR DISCOUNTS 
Write for details on the conservative minimum 
requirements of Mullins’ liberal franchise. Be the 
first in your community to show this fully engi- . 
neered, all-steel, streamlined utility trailer! 
Factory advertising support helps you sell. 


RED CAP FEATURES 


All-steel, including the wheels; inside dimensions of body, 
47” x 65” x 2942”; weight, 485 pounds; rated capacity, 1200 
pounds; scientifically engineered, it adds next to nothing to 
gas consumption; modern, streamlined beauty. Just the thing 
for tourists, campers, salesmen, farmers and general delivery 
service; equipped with Timken Roller Bearings and first-qual- 
ity, 17x9.25 tires; plenty of room to be used as asleeping berth. 


contains plenty of 
room for the baggage 
of four people on a 
transcontinental tour; 
plenty of room for 
produce, samples, 
merchandise, litera- 
ture, or for quick, low- 
cost package delivery. 


As President 


LOS ANGELES.—George 6S. 
Pelton, Dodge-Plymouth distribu- 
tor for this area, was elected pres- 
ident of the Los 
Angeles Motor 
Car Dealers’ 
Assn. at the an- 
nual meeting of 
the association 
May 26. 

The following 
officers and di- 
rectors were 
also elected for 
the coming 
year: Winslow 
B. Felix, Chev- 

G. 6. Pelton rolet dealer, 
vice - president; Ralph Hamlin, 
Graham dealer, treasurer; Irvin 
A. Kaiser, Oldsmobile dealer, sec- 
retary. Elected as directors in ad- 
dition to the foregoing officers 
were: E. R. Carpenter, Paul G. 
Hoffman Co., Inc., Studebaker 
dealer; H. W. Tuttle, Howard 
Automobile Co., Buick dealer, and 
Hamlin W. Nerney, Ford dealer. 


For roughing it on 
fours or hunting and 
fishing trips, spe- 
cially designed water- 
proof canvas curtains 
are available. With air 
mattress and pillows, 
these curtains make a 
commodious sleeping 
berth for two people. 


Me 


F. O. B. Factory 





Send the coupon for information about 
the Mullins franchise. Dealers say the 
trailer makes them more net profit than 
the average new-car sale. No trade-ins! 


MULLINS MANUFACTURING CORP.(ADN) 
Trailer Division, Salem, Chio 


Kindly mail information regarding your 
dealer franchise and trade discounts. 


MULLINS MFG. CORP. 
Trailer Division 
Salem, Ohio 
(Patents Applied For) 


Parts Makers Organize 
To Hold National Show 


CHICAGO. — The Automobile 
Accessories Assn., an organization 
of accessories and parts manu- 


Name 
Firm Name 


Business Address 





Many 
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Tax Diversion Hits $141, 974,000, Says U.S. Report 


Activities Claim 


Cut on Highway Funds 


WASHINGTON. — Diversion of | 
highway funds accruing from au- 
tomotive taxes in 1935 totalled 
$141,974,000, according to calcula- 
tions of the United States Bureau 
of Public Roads. 

Of this amount, paid in by car 
owners for the construction of 
new roads and the maintenance 
of old ones, $81,458,000, or 57.2 per 
cent of the total, went for general 
governmental expenditures. 
Among these were the financing 
of various state projects, build- 
ings and department; the develop- 
ment of fish hatcheries and oyster 
beds; the building of sea walls, 
parks and docks; the payment of 
salaries and pensions and many 
other activities. 


Schools claimed $32,013,000, or 





22.6 per cent; relief drew upon the 
diverted funds for $14,194,000, or 
10 per cent. Debt service (non- 
highway) accounted for $8,899,000 
or 6.3 per cent, while $5,410,000, 
or 3.9 per cent, was used for 
other unlisted purposes. 


Exide Sales Executives 


Start Series of Meets 
PHILADELPHIA. — With new 
merchandising and advertising 
ideas and plans by which they ex- 
pect to increase the sales of Exide 
batteries this fall and winter, 


, members of the sales and adver- 
tising departments of the Electric 
Storage Battery Co. will leave 
Philadelphia May 31 for a swing 
around the country. 

They will hold sales meetings 
in various cities with the 300 Ex- 
ide wholesalers and their person- 
nel. The first meeting will be held 
in Philadelphia on May 27 and 
28, and will be attended by Exide 
Wholesalers from Pennsylvania, 
New Jersey, Delaware, Maryland 
and Virginia. 

The party includes Frank T. 
Kalas, assistant general sales 
manager; A. N. Dingee, advertis- 
ing manager; Robert L. Sommer- 
ville, manager of automotive re- 
placement battery sales; and his 
sales promotion assistants, R. C. 
Rudisill, and John Damon; and 
N. W. Geare, president of the 
Geare-Marston Co., advertising 
agency handling the Exide ac- 
count. 


Windsor Named 

CLEVELAND. — E. W. Windsor 
has been appointed general man- 
ager of the newly organized auto- 
motive refinishing sales department 
of the Sherwin-Williams Co. 

The new department was organ- 
ized to maintain a close and per- 
sonalized relationship with the com- 
pany’s jobbers and distributors. 


FS acingtime in Chicago 


Overlooking Lake Michigan, the great inland ocean— 
away from disturbing street noises —The Stevens offers 
you Chicago's finest hotel location—in the very center 
of things—on famous Michigan Boulevard. 

We’re old-fashioned at The Stevens, that is, when it 
comes to cheerful hospitality — but new in spirit. A 
friendly staff of employees interested in your comfort 
will make you enjoy every minute of your visit. 

You'll be amazed atthe many distinctive Stevens features 
at rates as low as two-fifty for one—four dollars for two. 


All outside rooms, each with run- 


ning ice water 
Floor clerk on each floor 
The inspiring roof promenade 
Fairyland for the kiddies 
Meals you will long remember 
Ladies’ 


Bridge Luncheons daily 
Billiard Room and Bowling Alleys 


Library and Reading Room 

The Stevens is the starting point 
of Gray Line sight-seeing tours 

Railroad, airline and theatre 
ticket offices in the Lobby 

Afew minutes walk takes you to the 
Art Institute, Adler Planetarium, 
Field Museum, Shedd Aquarium 


HOME OF THE CONTINENTAL ROOM 
Chicago’s most intimate Dinner and Supper dancing room 


$2: 


nee 


CHIC 


3000 ROOMS 


Conven 
OVERNIGHT PARKING 50c 


GARAGE WITH PICKUP AND DELIVERY 


AGO 


3000 BATHS *« $2.50 UP 


£ 





| $119.50, 
| nounced. 


| 


| tail gate, 
| trailer conform to those of the 


| 








THIS NEW, ALL-STEEL TRAILER to sell in the low priced range was just announced by the Mul- 
lins Mfg. Corp., Salem, O. It is mounted on two standard automobile wheels and tires and has the standard 
tread of 56% inches. The trailer will carry a maximum load of approximately 1,200 pounds. This new 
product is designed particularly for tourists, sportsmen, merchants, vendors, salesmen, and farmers. 


HERE’S HOW the trailer designed for carrying luggage and mer- 
chandise of all kinds can be used to provide sleeping accommodations 
for two persons. Air mattresses and pillows provide the beds, while 
specially designed, waterproof curtains offer protection and seclusion. 
The trailer will sell in the low priced range. 





All-Steel Utility 


Trailer 


Announced by Mullins Corp. 


DETROIT.—Production of an 
all-steel, low cost, utility trailer 
for passenger cars by the Mullins | 
Mfg. Corp., of Salem, O., is an-| 
nounced by Charles C. Gibson, 
president. 

The trailer, which is of modern, 
streamlined design and will carry 
a maximum load of approximately 
1,200 pounds, will be sold through 
regularly established automobile 
dealers, Gibson said. The trailer 
is mounted on two standard auto- 
mobile wheels and tires, and has 
the standard tread of 56% inches. | 
A list price slightly less than | 
f.o.b. Salem, was an- 


All steel, with hinged cover and 
the lines of the new 


modern automobile. It has many 
unusual features of design and 


construction which are expected | 


to appeal to tourists, sportsmen, 


merchants, vendors, salesmen and | 


farmers. 


With more than 20,000,000 reg- 
istered motor cars in the United | 


States, Mullins officials foresee a 
large market for a utility trailer 
of this type. Gibson believes that 
the manufacture of trailers will 
prove to be the next big industry, 
ranking in size and importance 
with automatic refrigeration and 
radio. Production will start about 
July 1. Mullins expects to produce 
at least 10,000 units during the 
balance of 1936. 

Company officials are confident 
that the trailer will appeal 
strongly to dealers as a fast-mov- 
ing, profitable item which can be 
financed in the same manner and 


Open June 1 


MASSILLON, 0. The Eaton 
Mfg. Co. expects to begin operations 
June 1 in its new plant here. Ma- 





chinery is now being installed and 
the plant will employ 300 men and 
will only move approximately 30 
families to this city frem Detroit. 


on much the same terms as a 
new motor car, and which repre- 
sents a clean sale with no trade-in 
complications. It was indicated 
that the dealer franchise carries 
a liberal trade discount. Sales 
activities of the company’s new 
Trailer Division will be directed 
by Paul F. Brophy, general sales 
manager. 


> _— a 





In CLEVELAND it’s 


Pacific Coast 
Trailer Exhibit 
Draws Big Crowd 


LOS ANGELES.—The exhibit of 
de luxe and custom-made trailers 
which opened last Friday in the 
showrooms of Earl C. Anthony, 
Ine., Packard distributors, has 
been attracting an unusual 
amount of interest. 

The Trailer Manufacturers’ 
Assn., under whose auspices the 
exhibit was made possible, has ex- 
pressed keen interest in the pos- 
sibility of merchandising trailers 
through the automobile dealers 
and distributors. So far, the man- 
ufacturers of the “homes on 
wheels,” have operated their own 
sales departments. 

“As these particular models are 
of the latest design and are 
rather more expensive than the 
average run of trailers, we 
thought it would be an interesting 
experiment to display them with 
Packard automobiles to see 
whether they would aid, or in any 
way abet, the merchandising of 
automobiles,” declared Allan W. 
Fleming, resident manager of the 
Anthony organization. 

“It is interesting to note,” Flem- 
ing continued, “that during the 
first two days of the exhibit at- 
tendance was much larger than 
expected by us. Indications are 
there will be an even larger crowd 
Sunday, The people have been of 
the more responsible financial 
brackets.” 


Genuinely 
Friendly 


@ THE HOLLENDEN 


In COLUMBUS it’s 


@ THE NEIL HOUSE 


In AKRON it’s 


@ THE MAYFLOWER 


In TOLEDO it’s 


@ THE NEW SECOR 
In DAYTON it's 


@ THE 


BILT MORE 


In SAVANNAH (Ga.) it’s 
@ THE OGLETHORPE 
In MIAMI BEACH it’s 


@ THE FLEETWOOD 
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_BEFORE ITS TRANSFORMATION, Jimmy Collins’ used car lot in Detroit looke d like the picture at the left. There was little to differentiate it from hundreds of com- 
petitive lots throughout the city, At the right is the same lot after the Chevrolet used car display plan had been effected. No one in the market for a used car could pass up 
such an array without stopping to look over the offerings. A large number of those who stop stay to buy, Collins says. 


FRONT AND CENTER—THE “SPOT” CAR. Quick turnover of 
daily specials featured as leaders has resulted from this intelligent | 
use of the space at the front of the “salesroom” where every passerby | 
can see at a glance what is offered and how it is priced, | 


Chevrolet Dealer Praises 


Outdoor Used Car Plan 


DETROIT. — Jimmy Collins, 
proprietor of Jimmy Collins 
Chevrolet Sales and Service, Inc., 
is probably one of the best quali- 
fied dealers in the United States 
to comment on the merits of the 
new Outdoor Used Car Salesroom 
plan developed by the Chevrolet 
Motor Co. Collins was the first 
dealer in the United States to 
install the facilities in question. 
He took the step six months ago, 
in collaboration with H. J. Bost- 
wick, manager of Chevrolet’s city 
management department, and the 
results have been such that the 
program, so far as Collins is con- 
cerned, is now one of the major 
features of his dealership’s opera- 
tion. The analysis of the benefits 
derived by Collins Chevrolet is 
lending impetus to the factory's 
promotion of the plan among 
other dealers. 

Collins was selected for the 
original installation because of 
his known interest and ability in 
used car merchandising. A glance 
at the accompanying photos will 
show that his used car lot was 
decidedly in need of improve- 
ment. 

Uses Factory-Developed Plan 

Using the premises the old lot 
had occupied, Collins went to 
work, with the co-operation of 
Bostwick’s department, on a re- 
plica of the factory-developed 
model. The lot was cleared off, 
graded, and covered with fine 





CONVENIENT TO 
AUTOMOBILE ROW 


That's why so many 
automotive executives 
make the Lenox their 
headquarters when in 
Buffalo. 


RATES 
Single $1.50 to $3.00 
Deuble $2.58 to $5.00 
Family Suites $5.00 up 
Write for free A.A.A. road map; also 
our folder with map of downtown 
Buffalo. 


moter LENOX 


140 North Street, near Delaware 


BUFFALO 


CLARENCE A. MINER, President 





crushed stone. A white picket 
fence was erected, and a well-de- 
signed used car office. Lighting 


|} thing about 





and signs were provided as called 
for in the plan. Banners and or- 
namental potted shrubs added the | 
finishing touch. And due to the! 
factory facilities through which | 
the materials were obtained, the | 
total cost, including the huge sign 
on the side of the dealer’s build- | 
ing adjacent, was _ surprisingly | 
low. | 

Results were apparent at once. | 


| 


| By the end of a fortnight, it re- 


quired four men to take care of | 
the prospects who were attracted 
by the dressed-up site and the | 
confidence-inspiring array of cars. 
The number of interested pros- 
pective buyers has_ increased 


steadily. By the middle of May, | 


six men were on duty constantly, 
and four or five additional were 
required for week-ends. 


Business Up 6 Times 


Traffic on the lot, Collins re- 
ports, has increased more than 
six times, 


might be expected, the ratio of 
used cars to new cars sold has 


also taken a jump. For the six} 
months’ period prior to installa- | 


tion of the Outdoor Salesroom, it 
had averaged 1.38-to-1. For the 
past six months, it has averaged 


1.85-to-1, and it is running close | 


to 2-to-1 today, well above the 
national average. Used car vol- 
ume since the lot went into serv- 
ice has not only reached but 
maintained the highest levels in 
the history of the firm. 


Collins’ experience with the 
Outdoor Used Car Salesroom, 
over a period long enough to give 
the results real meaning, consti- 
tutes further proof that the used 
car buying public appreciates and 
responds to an intelligent bid for 
its business. As the dealer in 
question points out, however, the 
making of such a bid involves 
more than simply providing an 
attractive setting for the goods. 
It also involves keeping the 


the last week of the| 
old lot’s operation and the sec-| 
ond week of May being the per- | 
iods taken for comparison. As | 





goods up to the standards set by | 
the premises. 


“Analyze the idea behind the 
Outdoor Salesroom plan,” said 
Collins, “and you will find it is 
intended to do two things: to 
make the dealer’s used car dis- 
play stand out, and to create in 
the prospect’s mind, purely by 
means of suggestion, the thought 
that such a spot is a safe place 
to buy a used car. This second 
consideration gives the premises 
a reputation to live up to. The 
goods must not only measure up 
to the pledge on the OK Tag- 
they must also look the part. 

“In our operation, we have 
placed extra emphasis on the re- 
conditioning of used cars, ever 
since our new facilities went into 
use. Our theory is that it matters 
very little how many additional 
prospects you pull in off the 
street, if the merchandise doesn’t 
look good enough to hold their 
interest once they see it up close. 
For maximum effectiveness, every- 
the set-up—build- 
ings, grounds, signs, and most of 
all, merchandise—has got to at- 
tract attention, rouse _ interest, 
and inspire confidence. 


“It may cost slightly more to 
get the cars in character with 
their surroundings from the ap- 
pearance standpoint, but the 
faster turnover which such a 
policy assures makes it well 


|} worth while.” 





For First Time in 6 Years 


FLINT. — Domestic retail de- 
liveries of current model Buick 
motor cars passed the 100,000 
mark during the second 10 days 
of May, marking the first time in 
six years that Buick unit sales 
have run into six figures, W. F. 


Hufstader, general sales manager, | 


announced. 
This total 
Hufstader said, in the first eight 


months of 1936 production in a| 


period when domestic sales are 
carrying on at the highest rate in 
recent years. He said that by the 


end of the 1936 model year, the} 
Buick Motor Co, will have pro-| 


duced and sold, domestic and ex- 
port exclusive of Canadian ship- 
ments, close to 170,000 units, 
practically duplicating the 1929 
volume. 

Sales during the second 10 days 
of this month, which brought the 
1936 model total to 102,712 were 
5,549 cars, a gain of 646 or 13.1 
per cent over the first 10 days of 


the month and comparing with | 


2,292 cars sold in the correspond- 


ing period of May last year, a} 


gain of 3,257 or 142.1 per cent. The 
volume was the best for this 
period since 1928, he said, con- 


has been reached, | 


tinuing the high rate at which 
Buick has traveled since the in- 
troduction of the present models. 

From the standpoint of dollar 
volume, the executive pointed out 
that new car buyers in the United 
States have thus far invested at 
retail approximately $125,000,000 
|in current model Buick cars, a 
substantial evidence, he said, of 
improved purchasing power and 
of the buying trend, noted nearly 
a year ago, to cars other than the 
lower price brackets. 

“There appears to be no dimin- 
ishing of this ability to buy,” he 
said, “and while sales for the re- 
mainder of this year will natur- 
ally be affected by seasonal in- 
fluences, any recession during the 
| summer months may be charged 
to those influences alone. 


Hufstader cited evidence of the 
company’s steady climb in the 
following record of domestic sales 
covering the past six years: 

1931— 91,105 units 
1932— 48,806 units 
1933— 43,274 units 
1934—. 64,899 units 
1935— 91,675 units 
*1936—102,712 units 
*First eight months of model year. 





ALL MONEY MAKERS 


Willys Cab Pickup 


up to 35 miles per 


WILLYS 
‘395 


The Willys Line Pays 
for Itself--Ask for 
Proof 


and Up 
at Factory 


Willys Panel Delivery 


For Franchise 
Telegraph or Write 
WILLYS-OVERLAND 
Toledo, Ohio 
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By GERRY SCHURMAN 


Coming Up 


Automotive advertising during June will continue at « 


good pace, with no let-down apparent. 


Although in some 


instances there will undoubtedly be a tapering off as the 
Summer progresses, June plans indicate the month’s 
schedules will be heavy. This year’s automotive advertis- 


ing has been the greatest in years. 


Sales are holding up 


well and advertising is apparently going to follow right 


in line. 


of newspaper and magazine ad- 
vertising on approximately the 
same scale as the past few 


A maker of higher-priced cars 
boasts that over a long period of 
years it has had virtually no 
service complaints regarding its 
transmission gears, despite the 
fact that its cars usually are 
driven a much greater total 
mileage than the average car be- 
fore being traded in. It has on 
occasions taken the trouble to 
remove transmission gears from 
cars which have been in service 
for 100,000 miles or more and 
examine them, only to find that 
the wear on the gear teeth was 
not perceptible. For practical 
purposes, the gears were as good 
as new. These gears always have 
been made of nickel alloy steel, 
the nickel content insuring max- 
imum durability and resistance 
to wear. 


* * x 


Recent introduction of all- 
steel tops for automobiles has 
resulted in a much larger con- 
sumption of steel by the motor 
car industry. Companies which 
have adopted the new kind of 
top claim that it not only gives 
additional protection to the car 
driver and passengers by enclos- 
ing them completely in steel, but 
also enhances the beauty of the 
car by presenting to the eye an 
unbroken expanse of gleaming 
colored metal. First offered on 
1935 models, the solid steel top 
won new converts for 1936 and 
additional cars are expected to 
adopt it for 1937. 


All-steel tops brought with 
them production problems. Fore- 
most was the stamping in large 
quantities of an entire top out 
of one piece of sheet steel. One 
problem facing the industry was 
to find suitable dies which would 
stand up under the terrific pun- 
ishment of stamping out tops at 
a high rate per hour. Hudson 
Motor Car Co. solved the mat- 
ter by using an enormous die 
made of nickel-chromium iron. 
This die was cut on the largest 
standard Keller die-cutting ma- 
chine made, the cutting process 
consuming 12,000 man hours. 


* * * 


Since fool-proof steering as- 
sumes such a stellar role in as- 
suring the safety of motorists, 
it is not surprising that car man- 
ufacturers have turned to the 
use of the best nickel steel al- 
loys for parts in connection with 
steering equipment. One maker 
uses nickel steel for such parts 
as the arm steering knuckle, 
steering knuckle, steering arm 
ball, worm steering and steering 
roller tooth bolt. 


THE 
INTERNATIONAL 
NICKEL COMPANY 

INC. 


NEW YORK, N. Y. 








A survey of the automobile companies on plans 
for June points to a continuance® 





months. Radio advertising, in 
some instances, is off for the sum- 
mer, which is in line with gen- 
eral practice. 

co eo of 


Chevrolet will continue its cam- 
paign at the same pace. Camp- 
bell-Ewald has no changes con- 
templated and advertising will 
continue at the same clip that has 
made this year’s advertising the 
heaviest in Chevrolet’s history. 
Approximately 7,000 newspapers 
have been on the schedule along 
with national and local maga- 
zines. Both new and used cars 
will come in for their share. A 
heavy billboard barrage will con- 
tinue, approximately 17,000 panels 
being used at the present time. 
Radio transcription will be main- 
tained and play a big part in June 
advertising. Rubinoff is listed 
for 385 stations with 15-minute 
broadcasts three times a week. 


* * * 


Ford, through N. W. Ayer, will 
maintain the same pace. News- 
papers and a wide assortment of 
magazines are on the schedule. 
The Ford Sunday Evening Hour 
goes off the air June 21, but Fred 
Waring will continue through the 
summer. Dealer recordings will 
be heavy and transcription of 
Waring programs are to continue. 

ok * * 


Plymouth will continue with 
approximately 1,200 newspapers 
on the list. Copy will, in most 
cases, be limited to variations of 
the “Look at All Three” idea and 


SERVICE MANAGERS of the 
various Autocar factory branches 
go to the factory headquarters in 
Ardmore, Pa., several times a year 
to confer there with F. C. Hubley. 
Representatives of the truck serv- 
ice department of Studebaker 
sit in on the discussions and to 
give information of Studebaker’s 
truck methods and plans that the 
Autocar engineers give to the 
same men in reference to Auto- 
cars. Standardized service for Stu- 
debaker trucks is developed 


is to run through. Magazine 
schedules are to be maintained, 
with copy featuring testimonials 
alternating with institutional. The 
Saturday Evening Post and Col- 
lier’s are among the larger na- 
tional magazines to come in for 
heavy schedules. J. Stirling Get- 
chell is the agency. 
* oe * 

From the same advertising of- 
fices, 530 newspapers are lined up 
for De Soto June copy. This list 
will feature both the Airstream 
and Airflow jobs. The Airflow 
itself. will continue the selected 
list of newspapers which began 
this month. National magazine 
copy will run under a “Graduate 
to De Soto” head and play up 
“Custom Styling in the Field 
Next to the Lowest.” Copy for 
June, in general, will feature 
style, economy and safety. News- 
paper Airflow ads will have as a 


safety. Ed Wynn’s radio programbasis a “Motoring Thrill,” and 
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throughout the Autocar branch 
system. 

Those attending the most recent 
meeting were: T. M. Dwyer, G. A. 
Hay, H. W. Harris, F. C. Hubley, 
C. W. Wyld, W. H. Emery, S. A. 
Jeffries, J F. Shannon, E. C. 
Mendler, Axel Thellemann, J. C. 
Myers, H. M. Haynes, F. W. Ziel, 
Geo. O’Brien, A. P. Jordan, L. J. 
Heinrich, W. E. Conway, E. M. 
Minshall, B. B. Bachman, H. L. 
Ferris, R. P. Page jr., C. A. Bor- 
ton, A. Gelpke. 


stress comfort, style and the Gas- 
Saver. 
ed OK o* 

Lee Anderson will continue 
Chrysler’s spring campaign into 
June. The Post, Collier’s and 
other national magazines are on 
the media list. The Chrysler Air- 
show program goes off the air in 
June. About 650 newspapers will 
be used. Copy will stress “Drive 
a Fine Car for a Few Dollars 
More.” 

* * Ed 

Nash-LaFayette June advertis- 
ing shows no significant de- 
parture from the present cam- 
paign. Newspapers remain the 
dominant media, with a liberal 
background of page or larger 
space in a list of national maga- 
zines, placed by J. Walter Thomp- 
son, 

* * *x 

Reo, through Maxon, is sched- 
uling national magazines headed 
by the Post. Also on the June 
list are vocational media, direct 
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mail, radio, newspaper and bill- 
boards. 
* * * 

Dodge will continue with 1,200 
to 1,500 newspapers, placed 
through Ruthrauff & Ryan. Na- 
tional and farm papers will come 
in for a big share of space. Out- 
door space will be increased for 
the touring season. Spot radio 
advertising will continue. Gen- 
eral copy theme will continue to 
be economy. 

* BS * 

D. P. Brother will keep Olds- 
mobile in national and local mag- 
azines and a strong list of news- 
papers. In addition, Olds has its 
Texas Centennial caravan and 
“Voice of Safety” cars loaned out 
to police departments in larger 
cities. 

* * * 

Nine national magazines are 
on the Hudson-Terraplane list 
and Brooke, Smith & French has 
planned heavy billboard space in 
all leading cities. About 2,300 
newspapers are on the June 
schedule. The Electric Hand will 
be featured during June cam- 
paigns. 

* * * 

U. S. Advertising has increased 
the national newspaper campaign 
for Graham, Sales promotion will 
come in for more activity. June 8 
will see Graham linking up with 
General Mills in a large radio 
broadcast of a new contest. Seven 
supercharged Grahams are on the 
prize list and the company has 
planned to tie-in with the adver- 
tising. The copy theme will 
switch from economy to the 
supercharger. Additional econ- 
omy runs are planned but definite 
routes and dates have not yet 
been decided. 


* * * 


Packard will continue in 10 or 
11 magazines, copy placed through 
Young & Rubicam. Its radio 
program went off the air last 
month. No new radio broadcast 
is planned until this fall, when 
Fred Astaire will take the air in 
a new series. Newspapers will 
be continued with the list show- 
ing no great changes. 

* * * 

Cadillac-LaSalle advertising in 


newspapers and magazines will 
be maintained but a tapering-off 


(Continued on Page 23, Col. 1) 
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Index Figure 
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Retail Value of New Passenger Cars Declines 


re for A pril 


92.5 Compared With 101.0 


WASHINGTON.—The prelimi- 
nary adjusted index figure of the 
value of retail sales of new pas- 
senger automobiles shows a de- 
cline from March to April, .ac- 
cording to the Bureau of Foreign 
and Domestic Commerce, U. S. 
Department of Commerce. 


This index, which makes al- 
lowance for the number of days 
as well as for seasonal moave- 
ments was 92.5 in April, on the 
basis of the 1929-1931 average as 
100, compared with 101.0 in March 
and 89.5 in February. 


Sales in April, according to 
these preliminary figures, were 21 
per cent higher than in April, 
1935, and 60 per cent greater than 
in April, 1934. Daily average sales 
without seasonal adjustment, in- 
creased about 20 per cent from 
March to April. The aggregate 
value for the first four months of 
this year was about 17 per cent 
above that for the corresponding 
period of last year and 77 per 
cent higher than the first four 
months of 1934. 





Frauenthal Genl. Mgr. 


Of Bantam Ball Bearing 

SOUTH. BEND, Ind—The Ban- 
tam Ball Bearing Co. has an- 
nounced the retirement of Karl 
Herrmann as 
vice - president 
and general 
manager. He is 
being succeeded 
by A. H. Frau- 
enthal, formerly 
assistant gen- 
eral manager. 

Frauenthal 
came to the 
Bantam organi- 
zation in 1930. 
Previous to that 
time he had 
been with Studebaker as quality 
engineer and before that with 
Chandler where he occupied the 
position of chief inspector and 
metallurgical engineer. 


A.H. Frauenthal 


oO 


Index of the Dollar Value of Retail Sales of 
New Passenger Automobiles 
1929-1931—100 


Without Seasonal 
Adjustment 


1935 
51.5 
72.7 

100.2 
116.7 
98.4 
104.9 
89.1 
80.2 
50.1 
53.3 
96.6 
90.6 


January 
February 


September 
October 
November 
December 


Annual Index 83.8 


*Revised. 'Preliminary. 


With Seasonal 
Adjustment 
1935 
75.0 
86.5 
94.5 
78.5 
70.0 
78.5 
81.0 
75.0 
79.0 
82.0 
113.5 
106.5 


1936 
69.3 
65.5 

*117.6 
7140.9 


1934 
33.5 
54.5 
64.5 
59.0 
55.5 
63.5 
67.0 
56.0 
53.0 
59.0 
63.0 
49.0 


1936 
102.0 
89.5 
*101.0 
792.5 


o— 
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LONG MAY SHE WAVE! Alfred P. Sloan jr., General Motors 
president, raises the Stars and Stripes over the new GM assembly 
plant at Los Angeles. Looking on are: left to right, Richard H. Grant, 
GM vice-president in charge of sales; W. S. Roberts, general manager 
of the new plant; Marvine Scanlan, employe at the new plant. 


DEARBORN. — The 3,000,000th 
V-8 Ford came off the final as- 
| sembly line at the Rouge plant of 
the Ford Motor Co. Tuesday with 
Henry Ford and Edsel Ford and 
a group of British cement manu- 
facturers, 
| Wolmer, present. 





| and their guests. There it will re- | 
| main on display for a few days | 





46 STATES FOR APRIL, 1936- 1935 
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s totals for the 
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Packard 


270 
384 


1110 
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1308 


headed by Viscount | 


| The car was immediately driven | 
| to the new Ford Rotunda after it | the Ford company was established 
| had been inspected by the Fords | 


3,000,000th Ford V-8 Built; 
To Be Driven to Dallas 


after which it will be started over- 
land to Dallas for exhibition dur- 
ing the summer at the Texas 
Centennial Exposition. 

It is the 1,000,000th Ford to be 
built since June 13, 1935, a year 
less 18 days. It added one more 
unit to the more than 24,000,000 
Fords which have been built since 


June 16, 1903. The 25,000,000th 
Ford will be built early in 1937. 
The first V-8 ‘Ford was pro- 


months have been printed 
smaiietion for April is complete 
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duced Mar. 9, 1932. The 1,000,000th 
V-8 Ford was built June 19, 1934 
and driven that afternoon to Chi- 
cago where it was at once placed 
on exhibition in the Ford exposi- 
tion building at the World’s Fair. 
The 2,000,000th V-8 Ford, manu- 
factured last June, was driven to 
San Diego where it was on dis- 
play all summer at the Ford ex- 
position building at the California 
Pacific International Exposition. 


The 3,000,000,000th V-8 Ford is 
a Fordor touring sedan, finished 
in the new armory green and 
lettered in yellow to set it off 
from the hundreds of thousands 
of Ford V-8s built this year. 


Automotive Jobbers Will 


Hold New York Meeting 


NEW YORK.—Metropolitan 
New York and New Jersey auto- 
motive jobbers will hold a re- 
gional meeting in the Empire 
Hotel here on Tuesday evening, 
June 2, at which H. N. Nigg, 
wholesalers’ secretary of the Na- 
tional Standard Parts Assn., will 
be the principal speaker. 


The meeting has been called for 
a discussion of a number of prob- 
lems with which wholesalers are 
particularly concerned at _ this 
time; among those included being 
the matter of excise taxes, federal 
government purchasing methods, 
present-day trends in automotive 
wholesaling, Social Security Act 
taxes, and the activity of the 
Federal Trade Commission as it 
affects the entire automotive 
maintenance Andustry. 
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Total, 46 States 136) 
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TIONS REPORTED TO DATE, °36-'35 
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this light is available to the car owner in ex- 
actly the same color and lustre as the paint of 
the car. The trend of standard head lamps is to 
colors, and Model 36 has been accepted with a 
great deal of enthusiasm and interest. The con- 
trol shaft, name plate and rim are chrome 
plated, offering a pleasing contrast. 

Model 36 is graceful in appearance, and is 
streamlined to conform with the modern stream- 
lined tendencies. The chrome plating is heavy 
and durable—typically Lorraine quality. 





NON-AFFILIATED GROUP 


MONTHS NEW LORRAINE FEATURES INCLUDE: 


Colors to match any car, pre-focusing principle 
that controls light beam, 20-minute method of 
installation, free dealer display stand, 18 models 
in wide range of prices, complete line—including 
auxiliary lights, strong advertising and sales plan. 
The present nation-wide eampaign on safe driv- 
ing is helping the sale of Lorraine Lights be- 
cause they are the FINEST SAFETY LIGHTS. 

Write Today for Complete Proposition 
APPLETON ELECTRIC COMPANY 

(AUTOMOTIVE DIVISION) 
1753 WELLINGTON AVENUE 
CHICAGO, ILLINOIS 
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Chrysler W Will 
Make All-Time 
Profit High 


By C. J. ALEXANDER 


NEW YORK.—Wall Street still 
is optimistic on the outlook of 
the automobile industry for the 

remainder of the 
year. This is the 
way the situa- 
tion is sized up 
along the 
Street: 
Production 
and sales have 
been surprising- 
ly strong in the 
current quarter. 
The pessimists 
here, and they 

C.J. Alexander Were numerous, 

who freely pre- 
dicted declines in April and May 
from last year’s spring volume 
have been routed. 


2 Earnings reports for both car- 

truck and parts-accessory com- 
panies for the second quarter will 
make good reading. The third 
quarter will be quiet but the final 
three months of the year will see 
the resumption of operations in 
the industry reminiscent of boom 
days. 

Financial results for the full 

year will be substantially bet- 
ter than those of 1935, with net 
profits generally at the best level 
since 1929 and with some com- 
panies, notably Chrysler, estab- 
lishing new all-time high marks. 


Chief concern at this time is 

centered in steps likely to be 
taken by Ford to strengthen its 
competitive position and the effect 
of these steps on sales of 1937 
models by General Motors, Chrys- 
ler and other automobile com- 
panies with listed stocks. The 
conviction in some quarters that 
Ford will make a strong move to 
increase its share of the avail- 
able business in 1937 has served, 
however, to stimulate interest in 
some of the parts companies with 
Ford contracts. 


Discuss Industry’s Vitality 


There was a widespread feeling 
in financial circles that the intro- 
duction of new models in the fall 
rather than in December and 
January as formerly and the 
heavy drive for retail sales in the 
final quarter would have an ad- 
verse effect on the demand for 
new cars in the spring. There 
were many who felt it would be 
an absolute impossibility for the 
industry to show gains in the sec- 
ond quarter over a year ago after 
the remarkable volume of the 
fourth quarter of 1935. 


It was left, however, for the 
industry to pull another one of its 
surprises and again the Street is 
filled with talk about the tre- 
mendous vitality of the industry 
and its leadership in business re- 
covery. The addresses of Alfred 
P. Sloan jr., president of General 
Motors, recently on the Pacific 
Coast are being widely quoted in 
Wall Street, where Sloan is 
looked upon as one of the most 
enlightened of big business 
leaders. 


This is the season for estimates 
of second quarter earnings of the 
motor leaders. General Motors is 
being marked down for a net per 
share in the current period of 
$1.50 to $1.60 if the average of 
estimates is taken. Some range 
as high as $1.75. The first quarter 
net of this company was $1.17 and 
it seems logical to expect around 
$2.75 for the first half, which 
would be the best since 1929. 


Chrysler showed $2.65 for the 
first quarter and is expected to 
go well over $3 in the second, 
bringing the net per share for the 
first six months to around $6, the 
best in the company’s history and 
comparing with $4.31 in the like 
period of last year. 

Advance in the price of pre- 
ferred stock of E. G. Budd Mfg. 
Co. early this year to around $111 
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Wall St. Bullish on Auto Industry for Rest of 36 


a share brought renewed talk of 
probable early steps by the com- 
pany to clear up the arrears on 
the issue, which amounted to 
$38.50 on May 1. Certainly a 
stock selling at that price and 
still bearing large arrears be- 
speaks confidence that the arrears 
will be taken care of without 
sacrifice on the part of the hold- 
ers. The company is reported to 
have a large backlog of orders. 


Dividends Pick Up 

It was announced the other day 
that up to that time 390,678 shares 
of Budd common stock had been 
subscribed out of a total of 663,- 
275 offered to stockholders, with 
the company realizing $2,459,908 
on the sale. The rights offered 
221,092 shares to be subscribed at 
$5 a share and a similar amount 
at $7 and 221,091 at $9. 

There was a pick-up in divi- 
dend declarations this week. Fed- 
eral Motor Truck declared 10 
cents, payable July 1 to stock- 
holders of record June 20. Bohn 
Aluminum declared a quarterly of 
75 cents, payable July 1 to stock 
of record June 15. Briggs & 
Stratton quarterly of 75 cents, 
payable June 15 to record of June 
5. Borg-Warner, $1.75 on its pre- 
ferred, payable July 1 to record 
of June 12. United-Carr Fastener 
declared 30 cents quarterly on its 
common and 25 cents on its pre- 
ferred, both payable June 15 to 
record June 5. 


With some increase in turn- 
over and a somewhat better 
sentiment, stocks met up with a 
few spots of good buying this 
week. Motor stocks were not 
overlooked and the Automotive 
Daily News stock price averages 
were higher for the period cov- 
ered by these averages. The com- 
parative figures are: 

This 
Week Change 
44.48 +0.91 
46.66 


Year 
Ago 


22.97 


Last 
Week 
24 Motors 
10 Car-truck co's .. 
10 Parts-accessories 39.05 23.09 
4 Tire-rubbers .... 27.04 + 14.57 
Chrysler was the leader in the 
advance for the car and truck 
group, with Borg-Warner and 
Motor Products setting the pace 
for the parts and accessories. All 
of the leading tire stocks were 
higher, paced by U. S. Rubber. 


45.81 
37.68 
26.19 


23.68 








Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 





New York, May 29, 3:30 P.M.—Stocks showed little activity 
today, with pre-holiday prices holding mostly firm. Mo- 
tors and accessories joined other stocks in a day of un- 


spectacular trading. 





Steel Production Stays 


At 76% in Youngstown 


YOUNGSTOWN, O.—Steel pro- 
duction this week will remain at 
about 76 per cent, due to the re- 
sumption of Youngstown Sheet & 
Tube Co.’s Bessemer plant at 
Campbell. One of the Sheet & 
Tube open hearths at Brier Hill 
will be dropped. 

Tentative schedules call for 
operation of 62 of the 83 open 
hearth furnaces and the three 
Bessemer plants in the district 
averaging about 40 per cent of 
production. The Sheet & Tube 
Bessemer blowed in Sunday night. 

Finishing mill schedules con- 
tinue strong in the tinplate di- 
vision, in which every mill in the 
Mahoning and Shenango valleys 
is active. Strip mill operations 
are also strong. 


U. S. Steel Announces 


Price Rise on Materials 


YOUNGSTOWN, O.—Long-her- 
alded increases in steel prices 
will materialize for the third 
quarter it is shown in rises of 
about $2 a ton for certain steel 
materials, announced Saturday by 
the U. S. Steel Corp. 

While the price increases an- 
nounced affect only a few of the 
materials rolled here, it is taken 
for granted that similar increases 
will be made on all steel products. 


Sales managers of local steel 





companies said that while they 
have not yet made their an- 
nouncements prices here will also 
be advanced. 

The quotations were on a de- 
livered basis in Pittsburgh and 
Chicago instead of a “base price.” 

The new Pittsburgh prices in- 
clude $30.50 a ton for rerolling 
billets and sheet bars; $37.50 for 
forging steel billets; and $19.25 
per 100 pounds for structural 
shapes and plates. Chicago prices 
are from a half cent to 10 cents 
higher. 


Walter Jerome Named 


To White Motor Position 


CLEVELAND.—Appointment of 
Walter F. Jerome as manager of 
the Electric Railway sales division 
of the White 
Motor Co. has 
been announced 
by J. A. Kiggen 
jr., sales man- 
ager of the 
White Coach di- 
vision. Jerome 
formerly was 
assistant to the 
president of the 
Baltimore Tran- 
sit Co. He will 
be located in 
Cleveland. 

Jerome started his railway 
career in 1911 in the mechanical 
department of the New York, 
New Haven, and Hartford Rail- 
road. 


W. F. Jerome 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS THURSDAY, MAY 28, 1936 
(Furnished by Wm. C. Roney Company, Union Guardian Bldg., Detroit) 


Low NEW YORK 


35% Allis Chalmers Mig 
30 American C, & F. 


31 Ree, Gc incccsvasscsves 


27% Auburn Auto 

21% Bendix Aviation 

45%, Bethlehem Steel 

46, Bohn Aluminum & Brass 

64 Borg-Warner 

43\4, Briggs Mig. 

9%, Budd Mfg. Co., E. G. 

8% Budd Wheel Co 

85. Chrysler 

2334 Clark Equipment 

35 Cleveland Gr. Br 
Collins & Aikman 


Commercial Credit ............. 


Commercial Inv. T. 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright A 

du Pont de Nemours 
Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products 

Federal Motor 

Firestone Tire & Rubber 
Gabriel Co. 

General Electric (80c) 
General Motors 

Glidden 

Goodrich, B. F 
Goodyear Tire & Rubber 
Graham-Paige 

Hayes Body Corp 
Houdaille-Hershey B . 
Houdaille-Hershey A 
Hudson Motor 

Hupp Motor 


1936 
High Low 


Last Sale 
May 28 May 22 


44 sol, 56%, 
334%, | 28% 20 
48'4|247%% 18% 
63s 47%, 
35 22% 
50/4 41 
47/2 21% 
377g 28% 
2242 15, 
22% 14 
21% 16% 
19 144% 
13 67 
381, 287%, 
8, 47/3 
26% 167s 
17 124 
9%, 5% 
24), 13¥% 
24, 16, 
14% 9% 
12¥% 8, 
32, 24% 
17/4 12Y 
75Y3 56 
59 36/4 
35 16% 
122% 94), 
28), 18g 
214 8, 
55 44% 


Nash 


International Harvester 
Kelsey-Hayes Wheel ees 
Kelsey-Hayes Wheel B 19 
Libbey-Owens-Ford Glass 

Ludlum Steel 24 
Marlin Rockwell ane 
Midland Steel 

Motor Products 


Last Sale 


NEW YORK May 28 May 22 


4), 


Murray Corp. 


Pacific Mills 

Packard 
Raybestos-Manhattan 
Reo Motor 

Republic Steel Corp 
Socony Vacuum 
Sparks-Withington 
Spicer Mfg. 

Stewart- Warner 
Studebaker 

Thermoid Co. 
Thompson Products 
Timken-Detroit Axle 
Timken Roller Bearing 
U. S. 


Industrial Alcohol 


Westinghouse E. & M 
White Motors 
Yellow Truck 
Young Spring & Wire 


CHICAGO 


28 Bendix Aviation 

74 Borg-Warner 

24 Houdaille-Hershey B 
3 Pines Winterfront 


DETROIT 


House Passes 
Patman Anti- 


Chain Store Bill 


By WILLIAM 1 ULLMAN 


WASHINGTON. — Price regu- 
lation legislation by Congress, 
Friday, rested in conference and 
spokesmen of the motor industry 
on the ground are optimistic that 
the bill presented for final pas- 
sage will not prove a_ serious 
brake upon commerce in automo- 
tive products. By the overwhelm- 
ing, non-partisan vote of 290 to 
16 the House on Thursday passed 
the Patman “Anti-Chain Store 
Bill.” The companion Robinson 
bill passed the Senate April 30. 

The Robinson bill is the more 
acceptable to the industry, as it 
contains outright exemption of 
manufacturers. However, the Pat- 
man bill, as passed, is considered 
a distinct improvement, from the 
industry’s point of view, over the 
original measure. It now con- 
tains no ban upon the basing 
point system of determining 
prices. Originally it would have 
prohibited the sale of goods to 
dealers on the basis of arbitrary 
prices fixed at given points 
through the country. This was 
accomplished through elimination 
of the controversial section five, 
which said that “the word price 
(as used in section two of the 
Clayton anti-trust act) should be 
construed to mean the amount 
received by the vendor after de- 
ducting freight or other trans- 
portation, if any, allowed or de- 
frayed by the vendor.” 

The fate of the legislation now 
turns upon disposition of the tax 
bill and some observers believe 
that the bill finally worked out 
will impose far less harm upon 
the motor industry than at first. 


Casco Seats Profit 


DETROIT.—Casco Products Corp. 
reports for the year ended Feb. 29, 
1936, a net profit of $304,253, after 
all charges including depreciation 
and federal taxes, equal to $1.96 a 
share on 155,000 no par shares of 
capital stock outstanding. 

This compares with net profit of 
$122,321 in the year ended Dec. 31, 
1934. The company last year changed 
its fiscal year to close at the end of 
February. 

Casco Products is a manufacturer 
of automobile accessories, including 
fender guides, fender flaps, switches, 
cigar and cigarette lighters, wind- 
shield heaters and defrosters and 
reflectors. 


Listing Approved 

SAN FRANCISCO.—tThe San 
Francisco stock exchange today ap- 
proved the application of the Hud- 
son Motor Car Co. for listing of 
the company’s 1,596,660 outstanding 
shares of common stock which have a 
current market value of more than 
$20,000,000. The effective date of 
trading will be announced later. 
Hudson stock is also listed on the 
New York stock exchange and the 
Los Angeles stock exchange. 


Borg-Warner 

CHICAGO.— Directors of Borg- 
Warner Corp. have declared the reg- 
ular quarterly dividend of $1.75 per 
share on the preferred stock and a 
quarterly dividend of 75c per share 
on the common stock, both payable 
on July 1, 1936, to stockholders of 
soeete at the close of business June 

, 1936. 


Chicago Pneumatic 

NEW YORK.—The Chicago Pneu- 
matic Tool Co. has announced the 
opening of a new sales and service 
branch at Dallas, Tex., effective June 
1. The branch will be in charge 
of D. G. Reeder, district manager. 
Effective June 1 the address of the 
Pittsburgh branch will be 810 Cham- 
ber of Commerce Bldg. 


Goodrich Name Changed 


TORONTO, Ont. (UTPS)—F. G. 
Morley, vice-president and general 
manager Canadian Goodrich Co., 
Ltd., announces the name of the 
firm has been changed to B. F. 
Goodrich Rubber Co., of Canada, 
Ltd. 





See Guffey 
Unrelated 


AUTOMOTIVE DAILY NEWS, SATURDAY, MAY 30, 1936 


Labor Board Defends It Its Right to Enforce Ordess 


Act Decision 


to Auto Plants 


Charlton Ogburn, AF of L coun- 


WASHINGTON. — Authority of 
the Labor Board to enforce its 
orders in such industries as auto- 


mobiles and steel, notwithstand- | 


ing the Supreme Court’s Guffey 
Act decision, is to be defended by 
the Administration. 


Precedent, it was pointed out, 
was established in the assignment 
of Solicitor General Stanley Reed, 
who usually confines his activities 
to Supreme Court cases, to lead 
the Labor Board’s case against 
the Fruehauf Trailer Co. of De- 
troit. This is to be argued in the 
VU. S. Circuit Court of Appeals at 
Cincinnati, June 2. 


In the meantime, Chairman 
Madden of the Labor Board and 





M4th Dimension 


(Continued from Page 20) 


will be evidenced as the month 
progresses. 
* + oo 

Auburn-Cord, through P. P. 
Willis, still has its June plans 
in the hopper. Specific plans have 
not been released, but it is un- 
derstood there is something in 
the fire. 

* * +” 

Studebaker June advertising 
will be a continuation of the pro- 
gram followed since January, ac- 
cording to Roche, Williams & 
Cunnyngham. Magazines will in- 
clude two full color pages in the 
Post and Time, one page in Col- 
lier’s, Lterary Digest, News- 
Week, Fortune and Extension. 
Richard Himber and his Stude- 
baker Champions will be heard 
every Friday on a coast-to-coast 
network. Several hundred news- 
papers will be used consistently 
throughout June. 

* a a 


MacManus, John & Adams con- 
templates no great change in the 
Pontiac June schedule. News- 
papers and magazines will be con- 
tinued on approximately the same 


scale. 
. ao a 


Old to New 

It’s “Good NEW Summer Time” 
now, at least as far as National 
Broadcasting Co. is concerned. At 
any rate, that’s the name of a 
new booklet they've issued. The 
main point of the whole thing is 
that the summer radio audience 
is something that the advertiser 
shouldn’t pass by lightly. Accord- 
ing to NEC statistics, only 3 per 
cent of the people are out of radio 
reach during the summer. In- 
come, according to the survey, is 
high in the summer time, and all 
in all, the season is one not to be 
dismissed lightly by enthusiastic 
advertisers, 

Incidentally, there’s some good 
art work and printing in the 
booklet, which is in line with 
most network promotion work. 


* * * 


Notes 

Raymond Campbell is now rep- 
resenting the New York Mirror in 
its Detroit offices in the General 
Motors bldg. Previously he rep- 
resented the Mirror in Chicago, 
and has been with N. W. Ayer, 
the New York Times and Crowell 
Publishing, among others. 
Col. J. A. Kisk has resigned as 
advertising manager of the Gen- 
eral Tire & Rubber Co... . Harry 
V. Mercer has been appointed ad- 
vertising manager of the Armoc 
Rolling Mill Co. He has been 
with the company since 1919 and 
during 14 of the 20 years has been 
associated with the company’s 
publicity and advertising. 


|sel, interpreted the 








Supreme 
Court’s coal ruling narrowly to 
mean that the Federal Govern- 
ment under the commerce power 
can still regulate such industries. 
Their thesis, it is said, derives 
from the argument that steel, 
automobile packing and similar 
industries are directly “in” the 
“flow of commerce,” their raw 
materials coming from other 
states, and their product being 
sold in other states also. 


In a memorandum on the de- 
cision’s effect, Ogburn said there 
was a likelihood that textiles as 
well would be found to be within 
the flow of commerce. Madden in 
a Pittsburgh speech listed auto- 
mobile factories, stockyards and 


KOPLE AND 














CHEVROLET HAS ACQUIRED the former Durant plant at Oakland, Calif. (above). This purchase 
increases the total number of Chevrolet assembly plants to 11 and the total number of Chevrolet man- 
ufacturing and assembly plants to 24. M. E. Coyle, Chevrolet president who made the announcement, 
said “Both passenger car and truck production will be increased when the new plant gets under way.” 


steel mills, as well as the obvious| lines, trucking, shipping, radio, | ing within the Federal commerce 
interstate business (such as pipe-| telegraph and telephone) as com-| power. 





When American Industry was young, when a good car 
needed a good salary, there was some sense to a theory 
of marketing neatly split into “class” and “mass.” 
Powerful social forces changed this picture. Owners’ 
daughters married foremen’s sons. ‘Time payments and 
expanding production became the chicken and the egg 
of a broader sales belief. 


Gradually, there grew in the minds of major marketers 
the appreciation of a volume market not bounded by 
“mass” but by people and their wants. 


“class” and 


RODUCTS 


IN THE VOLUME MARKET 


VERY market must be visualized in terms of people. 
The dot maps, the handpainted counties, the cold pies 
from statistical bakeries, are but the symbols of the hungry 
mouths and eager hearts which make the American Market. 
Now all people eat food, sleep on beds, wear clothes, but —_ures: 
not all people are prospects for the volume merchandiser. 


[Reading time—2 minutes, 29 seconds} 


year in some big city. People who live well on the same 
couple of thousand in some elm-shaded county seat. 

Of course, you will judge these people to some extent by 
incomes. But, incomes being equal, there are other meas- 
It is not only what a man makes but how he spends 


s ; : : : 
it which determines his value as a customer. One man’s 


money may be as good as another’s, but some people make 





NEW YORK - 


If you national advertisers define your volume market as 
“those families who can be reached with national advertis- 
ing, and who can buy branded merchandise” you have 
automatically eliminated about one-third of America’s 
thirty million families. 

These people, geographically or economically remote, are 
not yet possessed of the basic materials of living. They 
can’t buy tires or gas because they don’t own a car. You 
won’t sell them vacuum cleaners or refrigerators because 
they don’t live in wired homes. And they care little for 
your concerts because they don’t even have a radio. 


O your volume market, within which you (and your 
competitors) must sell your goods and make your 
profits is the twenty million families who do measure up 
to this level of buying and selling. 
In this volume market, you will find all kinds of people. 
People who never need to look at the right hand side of a 


menu. People who barely get by on a couple of thousand a 


CHICAGO DETROIT - 


BOSTON «+ SAN 


better “walking advertisements” for your product. Among all 
those millions are some so placed—socially, geographically, and 
economically—that they are more responsive and influential. 


HESE people are the heart of the volume market. 
Where they live, how they live, what they want, are 


important to you whether you use all the tools in the 
a saw and a hammer in building your 


advertising kit or just 
sales structure. 
These people made Liberty. 
lines of natural distribution, is the reason for Liberty’s 
Their response 


Their location, along the 


retail circulation—largest of any magazine. 
to Liberty’s warm, live, timely editorial treatment and 
substance reveals their own like qualities. They come in all 
shapes and sizes, on every social level, but the great bulk 
of them are in those levels where cars and coffees are still a 
matter of conversation, where advertising develops its 


greatest sales force. 


FRANCISCO «© TORONTO + MONTREAL 











NEW MASTER DE LUXE 


CHEVROLET 


(COMPLETE LINE OF 6 BODY TYPES) 
Winning America’s preference by 
giving America luxury at low cost. 








NEW CHEVROLET TRUCKS 








(COMPLETE LINE—A TRUCK FOR 
NEARLY EVERY TRADE) 


Favored everywhere because 
they’re the world’s thriftiest 
high-powered trucks. 


PROGRESSIV 





uct... policies ...in profits 


aay Alert, progressive motor car dealers naturally prefer to be associated 


ron Eepeeerees with an alert, progressive manufacturer who is constantly moving 


TRANSPORTATION 
forward in engineering, in manufacturing, in sales and in service. 
That is why such an overwhelming percentage of the most enterprising dealers in 


America have chosen to associate themselves with Chevrolet. 


True progressiveness, tempered with a proper consideration for the best interests 
of all concerned, including Chevrolet owners, Chevrolet dealers and salesmen, and 
Chevrolet’s own personnel, has been the guiding policy of this organization from 


the very beginning. 


You will find ample evidence of this in Chevrolet’s steady growth during the past 
quarter-century ... in the creation by Chevrolet of the only complete low-priced car 
... in Chevrolet’s advanced sales and service policies . . . and in the ever-increasing 


friendship which America is displaying for Chevrolet passenger cars and trucks. 
Chevrolet goes forward, and Chevrolet dealers also go forward, because they are 
progressive and because—when you have the Chevrolet franchise you have friends. 


CHEVROLET MOTOR COMPANY, DETROIT, MICHIGAN 


Chevrolet dealers have the further advantage of the new money-sav- 
ing G. M. A. C. time payment plan—the most convenient, most 


economical and easiest to understand of any time payment plan. 


CHEVROL 


A GENERAL MOTORS VALUE 





NEW STANDARD CHEVROLEI 


(COMPLETE LINE OF 8 BODY TYPES) 








Scoring ever-increasing sales gains 
as the world’s lowest-priced six 





“ eee 


A CONTRACT WITH THREE 


DEFINITE ADVANTAGES 
1. Co-operative assistance. 
2. Stability. 3. Profit. 















